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Abstract

Currently, industry data marketing work is developing steadily, but in different regions, there are
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still varying degrees of problems such as complex market environments, extensive operational
regulation, difficult channel control, weak basic management, and insufficient personnel vitality.
This article focuses on the problems encountered in the implementation of industry data market-
ing. Taking Yulin Municipal Bureau as an example, the construction of a grassroots data marketing
ecosystem and the overall requirements of market-oriented reform in cigarette marketing are
guided. New technologies and lean tools such as the Internet, big data, and artificial intelligence
are applied to integrate new retail development concepts, promote data-driven coordination and
unity, and enable data and marketing to have the growth power of interconnectivity, using data as
a “granary” to nourish the vitality of high-quality development.
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