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Abstract

If a company wants to develop rapidly, it needs to have extensive personal relationships, only in
this way can it accumulate resources and ultimately move towards success. Many business doors
in China are opened between acquaintances, especially in the B2B field. Therefore, empirical re-
search has proven that private relationships play a significant role in the development of enter-
prises. This article studies the meaning of private relationships, the role of enterprises, and how to
expand private relationships.
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Table 1. Scale of guanxi
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Figure 1. Guanxi model diagram
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