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Abstract

With the rapid development of the service industry, the function of value creation and increment of
service has attracted the attention of scholars, and the service value chain theory has been born,
then, the related theoretical exploration and practical application research has been carried out
step by step. After sorting and analyzing the literature, it is found the following findings. First, the
research scope of service value chain has gradually expanded from enterprises to industries and
then to the world. Service value chain concepts and models based on enterprises, industries and
even global service trade have emerged one after another, guiding the operation and management
of enterprises, the optimization of value chains in different industries, the coordinated development
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of multiple industries and the promotion of the status of different economies in global service trade.
Second, the existing research has some problems, such as theoretical cognitive bias, insufficient
conversion from internal value to external value, and insufficient research on cross-industry and
even global service value chain. Therefore, it is necessary to further study the relationship between
service profit chain and service value chain in the future, deeply explore the realization path of
transforming internal value into external value, and comprehensively promote the cross-industry
and global perspective of service value chain research.

Keywords

Service Value Chain, Research Horizon, Research Focus, Research Prospect

Copyright © 2024 by author(s) and Hans Publishers Inc.
This work is licensed under the Creative Commons Attribution International License (CC BY 4.0).

http://creativecommons.org/licenses/by/4.0/

1. 5|8

20 28 70 FEARRAR, ERAR ST PRI e, TR SO H B e IR S5k A
% L HATA GDP P 5 LERFER BT, OV TR — N E XS AOE M EE R E L — . IR
FAREGIET, ME QLGSO R . BRI, ARSI a2 2 H bR E N2 AR E S EY. B 20 D 80
FALOK, BTN ATL Ty 2 Ak 2 LA AR S5 B BE T O 2 I TEIR R, RIS T
OB OB TR . ORI, AT Tk 00 I 5 I (B B T ORI RGeS B AE R 55 I (B B i
WETEIKER AN M WEFC AR ERZ FAE . BF ARG B ERE R FET I, A5 RS0
AEBE [ P SR S 22 S 5 SCRR IR RE AR (B BT, AR IR 55 (B 1A 2 Rk 2t WF 0 B s 5 P D i, 22 1 it
7 16 U R B AR ORIE T TT 18], AR DR 5 B 5l B A T RRERL AR AR 55 O (ELBE (1 0T T ORI I S5 15 46
B R 25 (B B AU 3 s R e

2. BRSSHHERERISTILE

20 122 80 FFEACH I, Porter J il i il G ST AMEBERR Y, Rt Al A B B3 5 Sl R oy R E TS
ENAHBIUMETEBI[1]. 90 XK, Porter KIVNMABEARTIEAHL, ie M EEER SIS 2 7
iz e s ike, SO HESERRIE T R 54T LM i . Colin G Armistead 4k SR HiE HE BRI 7E R
SATW RN IR T, IR A B T TR 55 Al g 48 s 1 TR 2] A, Fred-Brun 584E (k55
B AR AR SS A ERE (Service Value Chain, SVC), JFZ I Porter FUM EBIE T 21 7 K775,
R e 55 A ML AN B B % B 7 Dy SRR B S A A B BTSSP R S Herr, SRR BT B ELHE B
Sl BB S S TR B B AR AR R, AR AN (B & (3] IR 55 i ELBE (0 PR S et P e
LRSS I AELBE IR FEAIL AR AR AE AN T S FE
2.1. NP PUSE AR S MHE SRR

MRS UHEBE R PG, ST Ye Al — SOMAAsRaAR A B DA R AT SRS P AF 7E - ik
W AR AT 5, PRR Al il 3 40 B 1) AR 55 (L B PR AR DL RS BT S AR BE (4], MRS MBS AS R 48
AN 22 P A SR R D27 ORI 55 I IR S5 (BB Y, ST OB PR 8 S JLRE M AT 3R [ 5] R 1E R Sl
SVC Hig5INEW, JFLLLHHE MRS G, /XA, “ RSSO ERE 7 DR i i

DOI: 10.12677/mm.2024.1412359 2995 AR


https://doi.org/10.12677/mm.2024.1412359
http://creativecommons.org/licenses/by/4.0/

RiglE, il

SO EBERT PR S ANE6], (EAHEA BUATT T 51 B R A 8 2 Heskett 55 A3 MY “ A 55 AR
T AE R S5 O (BB, XA B S AE [ PA) 2 SR R R 55 0 B 400 390 A i

2.2. (TSRO AR S E SRR R

R oy SRR 7V R T R A IS R R e SR BIE R S AR, RSB AT TR Z T B tH Al
I, AT IBE e o 3840 1R 1 27 3 AR 55 U A 1 o B2 o AR 55 M A B BG (E  RR AN AR = 2 e, 4R
FHRFSAT WS, 4 Fernandez-Villaran 55 AT MALREIR 1R -H AT IR S B B ZE AR 54, 5
W T 2 AR RS 0 I S BUR I TH A/ IR S ERE R AR s R R, IR M ERE M AL BRI B, 7
AT R (7] B P 2R SRR JE IS B R SRl b, BT RS A DhRE, PRI A0 R 55 7 il ik
AT OCEIE A, 3 AR M A A A E LIRS N EHEE: DL Porter I EBEIIR AL, M
RSN = A= 528 5 S =N R, AR RS AR TE IR S5k A 3 R S5y Sl R
MRESAME R, I RSN ERER I BIERZ 0 3E 5 J1(8]. AN, FEHIEM+. B IR ae s LRl & K R
BT, WREMESEV RN m 2T, BT 2% 51 {H 4 (Multidimensional Service
Value Chain, MSVC) M H 1 4=

2.3. £TRIEHIBR S EER

LTI HARETFEEMINER ST RN, RS RIB R BRIERR2,  IRSS A E B
[EGEf, 4ERAR 5518 5% (Global Service Value Chain, GSVC)IZ#i N 2 AW 7t o BRITEAR S AE M8
O I T By T I A 0] MR B3 VR SR [ 10] 550 o 1 1) A, S [) A TR R B8 28 5 A 1) 4 3R R 45 A A
MR ZEM . ST RIELVR, R0 A BRAR S5 8 B 2T 06 WU 52 5 IR . =k b g
FIRIRAL %S, RIB G TERTE A BRI S M ERE AL B SRUNFEEE[11] [12]. X FREHEFERNS,
Z 52 RIRGSMEFEE AN T SO D 2R Dyt Tl 38 im0 (E A0 38 sl i) 25 22
wie, BARIEN S 5 2RRSIEREI K AR[13]. 5 R SHAN410F 2=/, DU E S 6 g
W, GiNSHAME TR 2.

3. REMEENHARES
3.1. BRSMEZENEILHR

PR IER DR 7 T o WA 9 2 AN DA A A 0 IR S AN (L B AT IR T 8« — 2 JE T Heskett 5 N2 H
AR5 AL EE R, ARSI B SE & AL & RN B Ax, BFRNE. IRSME. &P s, B TR,
T AP F B RGOSR IR IAE I — & A BE[6]. —s2 3t T Porter MM {EEEHIE & LRSS IMESE, Brun %%
W AR 25 AR 7 P TR ANEL B it S i o BN (B FE S A B E IS 2, AT B R B A RS, RS
AR R E A AR R SR &P 0 LB S RS ) ok R R R, e E S RS E A
. RS HRIEER3]); A W EE A MRS EREME, BRTIOREBER R, MEZAEZOH
T ULEMRS M EFE ML SHESE . =BT A HENEE 5N ARG P SR8 tH 2 IR 55t
HEEMSVC), &L HERMEIAR 5 =7 = F G NIKFE, DO O 2 55 IR 85 I A B A4 BT HL
EER[15], ARG IE SRS AN EEE ATA =W, AR T1% 5 IR S5 1 B B A B e R P [R] A R0 5
Ei. PR AT AR =3 H 2 ERIR S MEFE(GSVC), INNE RSN EEE T TR RS
Wk BRHTF R RS A= 55845 DL R A Ja B 55 56 b 25 R A8 4 B [l P & B G B 0 TR B B R IR &
[16]

WUER R 7T o — 256 T AR IR 258 85 A A A b DR . 03 TR S iR . i A

DOI: 10.12677/mm.2024.1412359 2996 AR B


https://doi.org/10.12677/mm.2024.1412359

Ripls, Zmlf

W AP AER R S LB, A AR B R AF TAE PR R &, 0 LIl AR P20 . R =
DL AN AR A R ER, B TR, AR5 TESUHERF P ML SIERBEE. &2
IR 55 A 72 5 48 B3 I R IR S5 I (B B i AT LB . BRESK DA Pid s v 2k, NI 9im shi (it
PREEAME R R ST IR SRR s B IR 55AN (B B 0 5 IR 55 75 SR E =2 . RSS2 i OB 2 7= R R 25
FEA Gy (A SEI) =N CHREA T, IRSSIAEE . HORSCRE . Ml U RN 8 48 B Bl 2 I 45 7 (B SE TR
BISCHE AT R RS = S A 2 = 5 R0, At & SRS R KO K, 10 5% 4 7318 DA T
[17] [18]

3.2. BRSBMEEEREE

3.2.1. RAlARSMEFER

Al R 55 (B B TR 2R A T Al 32 B B B 558 TR 55 B GG R R TP A SR BT, R IR 557 i
MICEAT (A I REREAT VI DO iR 55 0 (B8, A5 o7 IRt is FE4E . Brun 2584 55 (18 15 1) 47 (i 81
R 7 B AR QNIE A A LAk I RE AN ] 45 SN E RSB AR, Wlsl 1, fEAh AT RO h, SR
MAERMEE RO, HBhIE R 55 T A A I E B E 3, R MmN EAE3]. 2K
LA, FE] P A1 KR 70 23 X OO0 S A A I 85 SR B b A 5 B A 30 -5 e B 3 PR A JE R R R T 1%

RERIJGES S S

5 RIR RS BRSsHR PRgs P eI
¢ ¢

a | = KRR

B - mEER | BESE | mEia

¥ | () () )

= s mEgs | BEer | BEUK

HaR
SRS BN B AR RS R

Figure 1. Brun & George (2009) Service value chain
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Figure 2. Hongfei Ma et al. (2012) Service value chain
2. DS XEQOR)RBNEER L

1, B AR R 5 S A I REN T A, BURE R S5 3R . PR PSR AR DL IR S5 H S5 D8 3R 2 ALK 2 A
AR . Kumar 3 #1055 Wk 55 0 22 (9 IR 55 (i (E B A A2 IR R AR o0 R Uy ok, LI 3. LTI
MRS5S B IR AR R R S IR 55 SR P R DU A A2 B A N B A R U R M it (132 4
KA, BN B4R AT SEIL T A S DA T8 B 2 v 20 B 188055 A 55 R I — A 55 H (201

1
| BFBSRSRE B FBSHENE i
! 1
i opL: wemE ||
. :
! 1
1
! B heEmE ||
1
1 1 S
. L | WEHEE | RERAE
| ZFinE |
l :
! 1
| kEE |
! 1
! 1

Figure 3. Kumar (2020) the g-government service value chain
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Figure 4. Pengcheng Liu et al. (2022) Service value chain system based on third-party cloud platform
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