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Abstract

With the rapid development of new media and we-media, the role of the Internet in public opinion
has become increasingly prominent. In addition to traditional media, individuals can also express
their views through the Internet to trigger public opinion hot spots, which makes the public opi-
nion environment faced by oil companies more complicated. In the era of new media, as one of the
important organizations related to China’s national economy and people’s livelihood, the image
power of enterprises has gradually developed into an important aspect of their comprehensive
strength. In this context, how to improve the public opinion management level of China’s oil in-
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dustry and establish and maintain a good corporate image has become an urgent issue in the oil
industry. Based on the analysis of the current background and current situation of the online pub-
lic opinion response of oil enterprises, this paper analyzes the common problems in the public
opinion management of oil enterprises in China and puts forward corresponding solutions.
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