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Abstract

Under the strategy of rural revitalization, the integrated development of tea culture and tourism
has gradually become an important way to promote the development of rural economy. The core
element of tea culture, which combines the three cultural connotations of Confucianism, Buddhism
and Taoism, provides a strong internal driving force for the integrated development of tea culture and
tourism. Based on professional knowledge of Chinese language and literature, this paper studies the
natural and cultural environment of Xishan tea in Guiping, related poetry couplets, historical leg-
ends, etc., to dig deeper into the connotation of Xishan tea culture, elaborate the culture of Confu-
cianism, Buddhism and Taoism embodied in Xishan tea, and put forward suggestions from strength-
ening the overall strategic planning, deepening the integration of tea culture and tourism, jointly
developing new formats of tourism, and strengthening the brand image of tea culture and tourism.
In order to protect the tea culture of Xishan in Guiping and promote the sustainable development
of integrated tea culture and tourism in Guiping.
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