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Abstract

By using indicators such as the tourism status index and the tourism driving index, the pulling effect
of the tourism industry on economic development in the four major regions of Hunan Province from
2015 to 2023 was analyzed. The research found that there are certain differences in the pulling ef-
fect of the tourism industry on the economy in each region of Hunan. Generally speaking, the tour-
ism industry in the Great Western Hunan region has the strongest pulling effect on the regional

SCEG|I A BRR. TS PO DRI oo 285 R R sl S FE ). DR EE, 2025, 15(6): 132-139.
DOI: 10.12677/mm.2025.156174


https://www.hanspub.org/journal/mm
https://doi.org/10.12677/mm.2025.156174
https://doi.org/10.12677/mm.2025.156174
https://www.hanspub.org/

Wri=

economy; the Southern Hunan region follows, but the tourism driving index fluctuates greatly, and
the pulling effect of tourism on economic development is unstable; the Changsha-Zhuzhou-Xiangtan
region and the Dongting Lake region can play a strong economic driving role, but the proportion of
tourism income in GDP is relatively low, and there is still a large room for improvement in the de-
velopment of the tourism industry. Based on the analysis results, relevant suggestions are put for-
ward for the development of the tourism industry in Hunan to promote its continuous contribution
to economic development.
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Figure 1. Curve chart of tourism position index in four major regions
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Figure 2. Curve chart of tourism drive index in four major regions
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Figure 3. Quadrant diagram of tourism’s driving effect in four major regions
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