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Abstract

In recent years, the explosive growth of live-stream e-commerce has profoundly reshaped the mar-
keting landscape of traditional consumer goods markets. The jewelry industry, as a non-standard
product sector characterized by high unit prices and strong experiential dependence, faces unique
challenges in its digital transformation of sales channels: On one hand, consumers have deep infor-
mation needs regarding the material identification, craftsmanship details, and cultural significance
of jewelry products, which traditional e-commerce’s image-and-text model struggles to meet; on
the other hand, while the immediacy and interactivity of live-stream scenarios can enhance user
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engagement, issues such as value perception discrepancies and trust-building difficulties still con-
strain online conversion efficiency. This paper explores the core contradictions in jewelry live-
stream marketing, aiming to construct a strategy optimization framework tailored to the industry’s
characteristics, providing theoretical insights and practical references for the online marketing of
high-value non-standard products.
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Figure 1. The market size of live-streaming e-commerce in China from 2019 to 2026
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