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Abstract

This article constructs a model of the impact relationship between digital transformation (DT),
business model innovation (BMI), and enterprise innovation performance (EIP), and conducts em-
pirical analysis on 378 effective samples of manufacturing enterprises in the Great Bay Area. The
analysis results of SPSS and AMOS software show that: (1) Digital transformation can directly pro-
mote business model innovation and enterprise innovation performance. (2) Business model inno-
vation can also promote Enterprise Innovation Performance. (3) Business model innovation plays
a mediating role between digital transformation and enterprise innovation performance, with a
mediating effect of 24.38%. Hence, the empirical study reveals the mechanism between digital
transformation, business model innovation, and Enterprise Innovation Performance, and further
expands the theoretical and practical research of enterprise innovation behavior. It also suggests
that the government and enterprises should implement and strengthen digital transformation
strategies, systematically promote innovative business models, in order to maximize the influence
of digital transformation and business model innovation on enterprise innovation performance.
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Figure 1. Research model
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Figure 2. Confirmatory factor analysis results
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Table 1. Reliability and validity of the constructs
*1 BELEEESYESINER

Constructs Mean Std. Dev. Factor loadings  Cronbach’s Alpha AVE CR
DT1 5.56 0.898 0.865
DT2 5.53 0.907 0.912 0.906 0.766 0.908
DT3 5.72 0.995 0.847
BMI1 5.46 0.740 0.671
BMI2 5.31 0.717 0.752
BMI3 5.14 0.764 0.748
BMI4 5.02 0.883 0.723
BMI5 5.23 0.817 0.685 0.904 0.539 0.891
BMI6 5.13 0.765 0.762
BMI7 5.26 0.774 0.697
BMI8 4.33 0.832 0.771
BMI9 4.58 0.859 0.703
EIP1 5.46 0.807 0.733
EIP2 5.37 0.821 0.749
EIP3 5.18 0.907 0.842
0.896 0.604 0.901
EIP4 5.15 0.942 0.831
EIPS 5.59 0.876 0.831
EIP6 6.11 0.736 0.658

Table 2. AVE and correlation matrix

% 2. AVE 5H%145EM

TR DT BMI EIP
DT 0.875

BMI 0.382 0.734

EIP 0.617 0.543 0.777

TE: XL R AVE BF 5 IR, XE 22 T 8 BURBRAR SR R 4L
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Figure 3. Structural equation modelling results
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Table 3. Direct, indirect, and total effects of variables

3 BLENER. BERBYEAKE

_ BiEXMHE
Parameter Estimate P value
lower upper
g3 A 0.118 0.069 0.164 0.001
BEEXN 0.367 0.293 0.438 0.001
PS8 A 0.484 0.418 0.542 0.001
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