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Abstract

Against the backdrop of the vigorous development of the digital economy, new e-commerce
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marketing models centered on live streaming media technology are evolving rapidly. Emerging con-
sumption forms represented by live-streaming sales are subtly reshaping consumers’ purchasing
habits. Especially driven by the advancement of China’s new dual-circulation development pattern
and consumption upgrading, live-streaming commerce boasts strong development momentum and
broad prospects. From the perspective of consumer behavior, this paper comprehensively analyzes
the mechanism and core influencing factors of live-streaming sales on consumers’ decision-mak-
ing.This study targets the key elements, development trends of e-commerce live-streaming sales
and its impacts on consumers’ purchasing decisions, adopting research methods including litera-
ture review, questionnaire design and data analysis. It establishes a theoretical hypothesis system
based on the Technology Acceptance Model (TAM). Drawing on existing academic research findings
and field survey data, this paper conducts empirical research via reliability test, validity test, K-
means clustering algorithm and other approaches to identify the core driving factors in this field.
On this basis, it obtains innovative research conclusions and puts forward targeted suggestions.
This research achieves substantial progress in research perspectives, research methods and the
construction of theoretical frameworks.
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Table 1. Hypothesis summary table
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Figure 1. Research model of influencing factors on consumers’ purchase intention in
e-commerce live streaming platforms
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Table 2. Measurement scales of all variables in the model
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32.1. ZiTEEXER

M FEEARE AT LA, S I0AR IR S5 TR s 5 A v e o5 s N 78.41%, So 1 21.59%; 4t
THAT BT RS0 1) 355 RO R B 2 U5 # - 0 A A B R, DL 19 B 24 BAER BN E, S EFEARIH
BN 79.55%, 25 F| 34 BEREB G REFEARR 1.14%, 18 S LUF. 35 & 44 %} 45 % UL EREAARAT &5 He
39 17.42%. 0.76%H1 1.14%. EFIEXT R4, H B9 940/ T 200 T0HI A G BIFEA ) 28.03%. 200
JCZE 500 JGYE PV SRR BT o5 bR H BTAEAE RS 1, 500 2] 1000 JTIX M EIN &5 1 45.45%, e B 7 5%
7E 1000 2] 1500 TR AFEF 5 T 5.3%, 1 H W oI 1500 76, A 4.55%. WEHE E&, PG
WHMAYIH AR BMES S, @EREIH A ER D WS REY, ST ERSROWEN
KU, ZUTHE R RSN G B KT HAR R . SEBSRN R & BN 34.09%, ARif
T ELBIA 40.91%, SEMEII AN T BN 11.74%, 1RF 25 1.52% 42125 1.52%. #xk2K 2.65%
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MR FREE R KT S RGN 14.95% 8.31%. 2.66% 1.66%, FAMAFRREEA K 5 2.33%.

3.2.2. B EBHFIAAIR

IR ELIE, A 8.71%M NEA Al IR ERIINE, A 30.68%MAN—"HNAGE/RS,
A 44.32% M NFEHTAS AR BULE 7 08 B IN, A 15.53% M AN B ARSI S 5178, H2HH
ZARFR R IE R L 1A 0.76%; W 78R B B ARFEA AT 7 i B0 I 55 A0 55 B 77 2K 8 22 i@ i AT &
W2 R T B AN BT SORSEINN, 28R S Al AL S i S A 0o 13 2 N BE5E
WA /)N MCURTAFFESCHE Rl 61, B2 05 8 %) v L s DO AR VPN R I R R v, B “— i o BT AR NS
1) 71.97%. FEHEDERAZR H 1932%, AR EENHZERINES B H 2.27%. 2.65% 3.79%.
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3.3.1. EERIE

AWEFK ] Cronbach’s Alpha FREC ] 45 H 1 )\AS T2 BEGEJE (& 25 MBI TE R, 25 R 0E
3o MRHEEREPHNARME, 24 Cronbach’s Alpha {H K T-55 T 0.8 IR, A NixEREAG RGN —E
£, % Cronbach’s Alpha {HALE 0.7 # 0.8 Z A M), MIANEREGE K, #/T 0.6 B,
IR 5 v I SR AE A AR P AR E W R IR EE, ABRIR I i B I H AR B & . Bk ir B 7L
HERT ST T 20 5T fidk .

Table 3. Reliability analysis results
3. EESNE

ZE T Cronbach’s Alpha

G 5 T 3 0.830
YA 2 3 0.853
RN 3 0.878
TR R 3 0.823
FRATE 3 0.817
JRRGHBR IR 3 0.881
BT 3 0.879
=5} 4 0.887

EVN 25 0.878

3 WRAEE, 4K F%4K Cronbach’s Alpha {64 0.878>0.7, %75 & [ Cronbach’s Alpha {£3)
7£0.8 LLE, EM NG REGREN— S et
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K AR5 S R W E SRR A AR S, & AR =R TS #ERf b
B AT A TR RIS N R . HT T EERRZ RETEN . 425 SEUERT TR R i s &
&, I HARYE BOR B A R Z 3T TR, FrAMRIE T RS AR N AR . X 45 s
HATR IR, B8 E R R Tkl . N 17 ERIER 2 T R ESR, 7R IEAT (KMO)E Bt 1t
KAl Bartlett BRIEAGIG 2 J5, 5 B FEA A0 1 HLBEAT FIWr: KMO $REUKT 0.7 Ui W2 N 38— 2
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Bartlett ERFLAG K0 T 45 (1 0 22 PEMERAEL /N T 0.05 Btisd B IR 4R FiE A 1] 47 48 55k 2 (O AH R 5C &, AITTAIE WA BRL 7

M B A 47
AHFFEHIH SPSS statistics 23.0 AT FE R F44r, FH—BXTEFRIEIT KMO 1 Bartlett BRIEAG S, &
I E RN 4,

Table 4. Validity measurement of independent variables
F4. BEENNENE

KMO & 0.875
EALRTT 3182.030
Bartlett BRFEAG 46 H 105
WEE .000

A& A4S, KMO = 0.875, KT 0.7, Bartlett BRIEAEIG AR 228 4 /K /N T 0.001, A1 38538
DI R BT R — 25 3 4 b v

Table 5. Rotated factor loading results
5. ERETFHESE

R4y
1 2 3 4 5

PRI 0.103 0.863 0.084 0.089 -0.113
PR2 0.227 0.811 0.102 0.16 -0.18
PR3 0.173 0.81 0.184 0.142 -0.195
PEU1 0.075 0.102 0.87 0.129 -0.114
PEU2 0.113 0.12 0.804 0.195 —0.137
PEU3 0.126 0.119 0.795 0.112 -0.197
FUNI 0.834 0.227 0.079 0.148 -0.136
FUN2 0.87 0.134 0.127 0.147 -0.179
FUN3 0.834 0.139 0.13 0.143 —0.208
CEl 0.171 0.115 0.15 0.789 -0.161
CE2 0.119 0.157 0.147 0.818 -0.181
CE3 0.127 0.101 0.145 0.804 -0.157
RK1 -0.158 -0.17 -0.215 -0.12 0.812
RK2 -0.201 -0.198 —0.158 —0.264 0.763
RK3 —0.188 —0.144 -0.127 —0.184 0.772
FEIEAE 2.434 2.323 2.279 2.242 2.169
T ZEA 16.224 15.484 15.196 14.949 14.457
BT ZETTRRE% 16.224 31.708 46.904 61.853 76.31

WHFRE, R R 45 B2 LR 7A TS ke 5 pos, AR 2175 Z 5Tk N 76.31%,
KT H IR HEC AN T 60%), FTA AR R IRHEEHRCR T 0.5, X AEALBUNT 0.4, Ut HUE
M EAN RS PE AR IR o DT 1 32 B S MR 5 I PR A S B2 IR 3R (A7 2 26 B X SRR R PR )
YEPRLHATHEIL: AT 3 BEERXAS B SRR AT T A7 4 F RN TR 23 AT VA

DOI: 10.12677/mm.2026.167151 192 AR B


https://doi.org/10.12677/mm.2026.167151

MR %

Rl 7 5 5 B h N XU AH 5% SR R 3R AT VRN . X BB R BLIE B Bk 4 B B A B I S5 M) 25

(2) BHA Y. BAERT 90

FIH SPSS statistics 23.0 #EAT E K T4, WHEEE R M. (S48 KMO fl Bartlett BRIEAG L, 45
Bz 6.

Table 6. Validity measurement of mediating variables
Fo. PAEENHENE

KMO & 0.790
EARTT 1382.093
Bartlett [ ERE A3 H EHEE df 15
TN Sig .000

B ERAT UG+ KMO H5 0.79, KT 0.7, Bartlett BRIEFIRAE B2/ T 0.001, 358 7] LLKF A
HHME B P3r E T80T,

Table 7. Rotated factor loading results
7. R FHEER

5%
1 2

PUI1 0.191 0.869
PU2 0.134 0.888
PU3 0.156 0.890
TRI1 0.880 0.174
TR2 0.885 0.136
TR3 0.883 0.170
A A 2417 2.412
HEBH 40.279 40.207
% 40.279 80.486

MIFTER I AT AR, RGN M4EREE T T 2, B0 M4EER T 1 1. 45007 181
BGTEER W 7 B, RonZsmRm BR8] T 80.486%, Il id 1 ARk i) e/ NEESRAH
(=60%), H&EA%&HME M REEAT 0.5, HUGEW TEMMSHEE S, BERSEL .

(3) WK EIEEHE T o br

[FHEE, 15X L& EEE T KMO 1 Bartlett BRIEAG K, 45 U 8.

Table 8. Validity measurement of purchase intention

8. MIBEMMENE

KMO E& 0.797
Bartlett BRIZAG S0 1T LR 77 972.705
H B df 6
o E M Sig. .000
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i FF A5 5] KMO 58 0.797, KT 0.7, Bartlett BRIEAG I T & /N T 0.001, &I EH T
SIMTRIRTHR SR, A AR SC & AT B IR a0 #T .

Table 9. Rotated factor loading results
9. IEEEFHEER

3%

Ul

Ull 0.888

U2 0.865

UI3 0.856

Ul4 0.849
REIEAH 2.99
GEASK 4 74.746
BT ZTTRH% 74.746

S5k fER 9 W RIR I R Z vk AR RS ERERE ISR T 74.746%, KT 60%, KWWK FIE &
RAA RIFHEFIRUE -

4. SCUEER DR
4.1. XM

FH SR 73 M7 e 00 28 B (A MR U PR AT PR B 1 G T 1% . ASCRAITHSE Pearson BZEHH R R HHY
T AORE RS AR . —BEOLN, MORREERILT 1 gt B w & Z 1843 B i 2k ok
Fo T RMEIRE SRS

WS R 2 e RS LA RS I MR L SRR R 0 2 o) T S R A I
AU, TR RS 2 SR AR R S o AT R, RS I L A R 0 R o SRR RN A P A T KR Ay
(p <0.01), “FHHGZIEMRKR; TV JEIIHRORE 52 5 15 A1 T HESH I SE R I, (H R I XU
ZHIFFIX—M(p < 0.01). XEERIURI, T B F AERL BN SOAT AU 14T 052 1 22 07 T R 3R (SRS, T
HAT W] R M Zh R AR 454

4.2. RigIE

ASCAE A SmartPLS 3.0 B F /s —SRiE 5t R SR BRI SIIE 734, K H] Bootstrap (5000 X R
R JVERGL 0 S W OB R . AR BR AR R E(B)« t B A p M AR BEHEATIGAIE, AR R A 10,

Table 10. Validity test table
F10. YWERER

R BeEg e FrEtL R 5 t P (E& 208 #R
JEEN Ty B — 8 3K 0.134 4.149 0.000 Hla AT
TSN Gy P — SR P 0.413 11.127 0.000 Hib FROT.
M R R — 0 S B 0.181 4.739 0.000 H2a FAT
P B — SRR N 0.309 6.325 0.000 H2b FYAT
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B
TR BRI 1 — S SR 0.205 5.280 0.000 H3a AL
SRR —~ 5T 0.262 4.957 0.000 H3b FAL
FATE T E 0.162 4.196 0.000 Hda AT
FERIIE—~1F1E 0.306 5.927 0.000 H4b A
TR AR — ) SE =R -0.135 3.931 0.000 HSa FRAL
RGN RS~ {E AT -0.260 4.992 0.000 H5b AL
JERENAT FH I — T S 0.202 4.853 0.000 H6 BT
fEAE—~ LR 0.135 3.857 0.000 H7 AL

o, BRI EREA T AR B 64.6%MIMREE /), T — R i LA 2 1)
P, HARGFILEGFRRE, UOHATT T 42 R R A B S BRAR A B 25 L 7 I 5 FH v T
W) S R B IR ) S 2 R, B RN 0.134, p fH/NT 0.001, ATRASCEE Hla i o2l 2t
HHPNRKCEE 2 ] B4 m, B~ S IhREMME R 5E, HIb 538 THEsE. stk eEs
RO AR A T 3 2 B SE R S (B = 0.181, p < 0.001) LA K B w1 T 3 9l 8 6 7= i IR S5 A B IR IR (B =
0.309, p <0.001), UEB] T H2a. H2b 2R} o IR A1ERIR M I 5 25 38 0 173 2 25 00 W AT 7] (B = 0.205, p
<0.001), N BFERE T HEEREPB=0.262,p<0.001), 72HESLT H3a A H3b (&AM, ETEE
At AR 5AT R RITE RIME R, R 3 TR A SE S R B R, B AT T LI = A T AR AR A
(B =0.162,p <0.001; = 0.306, p < 0.001), A /IFF | Hda 5 Hab FIFZ LW L. BRI A XS A BH i
A R (B=-0.135,p<0.001), {H2HEREEAK, A2ELERIRNFE; M HEEEZ
X R E® ., HiuE, WHEHEZE EREREEZE”EB=0.192,p<0.001; 4=0.135,p<0.001), —kZjE
BT B A TR A S R B HE SR A R

5. &g

ASCEAERINT RGN I . AR e 4. ACHERZ . RSN L #hox SHR SN . DOREX RAE L {5 AT
WK 2R S5 S8 TR 3R B REHE S T 2 3 1) DR SR AR I R

(1) 15 RYE. P OCE X A A AT B 2 AR

Zehwt e, B g AR T RGN RIS B B ARAE R, XU R TR ST e R R S TT
fE B A T 2 E W ERIOME AR o DA D0 TR T B e 5 M HE W SE kg I B B2 3R, AR
A AAAAE—ERIER KR, B TR SR TPR0r-F & I Zh e O ER B/ . T B B
APV IEARAE DU R R (B BL, AE TS WK SE S+ 0 WU DL, O 1 283E B SR I DR 55 ok 3
R 51 71 AR s i 5 56 4 77, AR HEmE C 2 B0 TR 2 Al fir RN —Fh E 2 275 75 1.

(2) REFIERIRYE . AR . ERETE (B AR A 2

MSEAERT FE 45 KT LA Y, TR L W 55 R 3O (B AR T AR R WIS 1) (HL IR
IR Xof {5 A T B A A PR AR KA o AR T 55 BLAER G, ELBDAT A5 B T 78 3 H ARV 1) 155 SR A Bk
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