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Abstract

As the “first county of the Yellow River entering Shandong Province” and the “Hometown of Watermelon
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in China”, Dongming County has fully utilized the resources of the Yellow River floodplain to form a
leading-scale and well-arranged watermelon industry system. Therefore, this article first conducts
on-site research and literature review, systematically and hierarchically analyzing the current sit-
uation of the coordinated development of the “three major watermelon areas” in Dongming, the
stable planting scale, and the prominent brand effect. Then, it clarifies various restrictive factors
such as variety structure, industrial chain, and technological support. Thus, it naturally and appro-
priately proposes strategies for the transformation of the industry from scale expansion to quality
and efficiency.
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AR ZR W PG IR R A B I S R e ), P 0 S EARAUIIE R, R ANRBIR TEER
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Table 1. Scale of Dongming watermelon cultivation over the past five years (2021~2025)
Fz 1. IR A4 AR AP A5 (2021~2025)

Fr FiE AR (VT RT) R (IIE) FreE(zIT)
2025 35 120 12
2024 35 120 12
2023 30~35 110~120 11~12
2022 35 120 12
2021 35 120 12

BRI R EAWANSF . IR E RN T .

2.3. mhEME ST KRR BE S4B

AR B L U IS R B AT T R ALSE MR . BT, “AREITEN” SR M AR S R A
A AN IS 32 427, B VG VA s 7 s A 320k 50% [2],  “BFWLARWI 7 XA F ol R R S0 0 TR
BRIt TUNER R, RUIEIES2 A m iy, R HATIE N RO . SORMSE . 2
fledt TR R R 2y R, JEEY s RER” 5 ARy, SRR . JEIEAT . 7Y
TR SR ™ s A3 200 A28 78 TR B 1 40%.
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Table 2. An overview of the three major melon regions (as of 2025)
F 2. ZKINXNBEZE 2025)

A FEPER 15 Z KAL) FLR P U
b A 20 i E 5 JiH 10 A F
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e L s, AL M ERRD 2, SRR 1214 EHHER,
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3. Pl REIGA EEE)E
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J€, FECH A AHET IR BORFL 7. WAk 3 Fon, AR GEan AR IS UK, HARWIPE R hid btk
FEHBAR. W3 4 PR, 658 2000 s e, ARIIEGE ST AR AR, s R se 5 775585 .
SRMX AR R L™ 8, Rl TSRS, S i = BT IR . A
BRZ L TRV NE R AT BN, bk el FERR AN S 51 ik wl A, X8 Ah S A . £33
PEIERCYEA L, MELUTE BRARF 1 S ARSI 20 17 i T3 5 4 T K 4R T

4 7 LA~5 Arp ) bl 5 3 ~6 i a (iR = AL R
bR, 365 AT MEE, FHATHER).

Table 3. Information on traditional varieties (2025)

=z 3. RS mIHE L5 E(2025)

i oL AT T, e GELT)
W% SO, o, P LRER IG¥t: 0.40-0.60

¥ 5. 0.80~1.00
RS MEnzek, 48, REK. % 5 53 JEF%: 0.38~0.58

Pk g HREINE Fih: 0.75~0.95
REFFE O, BOAE T AL, N HBE: 0.39~0.59
T P, SR EERR(SRI) Hidh: 0.75-0.95

BRI ARUIBAOR . BREEEQE: @5 KD IG5, K M. REREIERREUR).
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Table 4. Average price comparison of Dongming and famous watermelon producing regions (2025)

F* 4. RIRS B ME R AN~ XL (2025)

ml A -l B i (Tl ) Yk i i (Tl )
I ZR 2R B (3 it o) 0.39~0.59 0.75~0.95
7 b T (R 0.42~0.60 0.90~1.10
L 7R B SR (GBI ) 0.45~0.65 0.85~1.05
TLIRZR 65 (BB 25 4T) 0.50~0.70 1.20~1.50
TP SR AR (LB R SR N) 0.80~1.00 1.50~2.00
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SCBURTHFEE R fE o )i, BCRRME AR, KEYINL. W ST, VISR et H i ik
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