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Abstract

With the in-depth development of the experience economy, trendy toy tourism is steadily emerging,
with its core focus on delivering emotional value to tourists and creating highly participatory expe-
riential settings with emotional appeal. Taking Labubu-themed tourism as the research subject, this
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study analyzes its emotional value transmission mechanism and examines the practical challenges
encountered in its development. The findings indicate that Labubu constructs a comprehensive emo-
tional value transmission system encompassing emotional arousal, emotional deepening, and value
extension by guiding tourists to empathize with characters, designing surprising interactive expe-
riences, and enhancing emotional perception. It also establishes a pathway through which emotional
needs are translated into consumption value. However, in actual operations, this model faces sev-
eral practical challenges, including limited flexibility in the transmission mechanism, emotional ex-
haustion and the transfer of labor pressure among staff, the weakening of cultural connotations, and
insufficiently appropriate applications of technology. In response to these challenges, this study pro-
poses optimization strategies from three perspectives: enriching narrative expression, improving
the quality of experiential design, and strengthening technological governance, with the aim of en-
hancing tourists’ emotional experiences and contributing to the high-quality development of trendy
toy tourism. In the future, Labubu should incorporate local cultural elements into its narratives, es-
tablish mechanisms for reciprocating fan participation, and strengthen privacy protection to foster
sustainable emotional resonance and provide practical reference for the integration of trendy toy
IPs and the cultural tourism industry.
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Figure 1. Model of the transmission mechanism of emotional value
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