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Abstract: This dissertation studied credit card using behaviors from processes—acquisition, consumption,
and disposal. Whatever, we also analyzed the relationships between credit card using behaviors with factors,
money attitudes and credit card attitudes. The results showed that the factor—money and the future are sig-
nificantly correlated with credit card usage behavior, and individuals who have positive credit card attitudes
are more likely to use the credit cards’ different functions.
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Figure 1. Research model
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Table 1. Money attitude scale’s internal consistency test
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Table 2. Credit card attitude scale’s internal consistency test
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Table 3. Sample composition
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Table 4. Correlation analysis of money attitude and credit card attitude
x4 ERBENERAESEMRXSH
Rt S SrEkDLE SRk SEMY  eERs

& Y 0.033 0.010 0.126 0.090 -0.023
AT R Y 0.176™ 0.080 -0.034 0.097 -0.031
N4 -0.003 0.059 0.258" 0.170" 0.132"

**_Correlation is significant at the 0.01 level (2-tailed); *. Correlation is significant at the 0.05 level (2-tailed).

Table 5. Money attitude, credit card attitude and credit card usage behavior

R5 ERTE. FRESESEREHERTA

THERE fERFE KEREH GHARRE SSERRTRE b ARETRE

M1 0.141 0.152 -0.132 -0.002 -0.072 -0.092

M2 0.121 0.054 -0.074 -0.068 -0.174" —0.094
SRS M3 -0.024 0.276™ -0.149 0.283™ 0.247" 0.123

M4 -0.083 0.248™ -0.143 0.09 0.009 0.073

M5 -0.065 -0.045 0.061 0.046 0.119 0.065

C1 0.129 -0.084 -0.141 0.197™ 0.265™ 0.311"
R A E c2 0.244™ -0.128 0.06 0.048 0.018 0.126

Cc3 -0.447™ 0.309™ -0.032 0.06 -0.05 -0.043

**_Correlation is significant at the 0.01 level (2-tailed); *Correlation is significant at the 0.05 level (2-tailed).
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