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Abstract: According to neuropsychology and marketing study findings, when people appreciate images and
make aesthetic judgments, aesthetic preference is determined by hemispheric specialization and reading habit,
in addition to the effects of the picture itself on aesthetic preference. Hemispheric specialization means the
left brain and right brain have different information processing procedure. The left hemisphere is more suit-
able for text information processing, while the right hemisphere is more suitable for image information proc-
essing. That means we would prefer the position of the picture on the left and text information on the right as
we scan advertises. Also, hemispheric specialization influences the preference of picture center. As we scan
asymmetric pictures, right-handers prefer those with the more important content, or the greater heaviness on
the right and this slide asymmetry are high correlated with dextral, but not sinistral preferences. Results are
interpreted as reflecting a left field perceptual bias induced by selective right hemisphere activation in right-
handers. Otherwise, reading habits influence aesthetic preference. Chokrona (2000) found a significant effect
of reading habits on aesthetic preference, with left-to-right readers showing a preference for stimuli with a
rightward directionality while right-to-left readers preferred stimuli with a leftward directionality!™. There-
fore, designing print ads are proposed from the position of images and text information, the center of pictures
and the left/right directionality of stimuli to make the ads more charming.
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Figure 1. (a) Stimuli with leftwards directionality; (b) Stimuli with
rightward directionality
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Figure 2. Aesthetic preference to contrast layouts
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Figure 3. Materials in Sylvie & Maria study™ (a) Ten pairs of pictures representing moving objects; (b) Ten pairs of pictures representing
static objects; (c) Ten pairs of pictures representing landscapes
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Figure 4. Layout of model’s face on the left and descriptions on the right in ads
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Figure 5. Ads of greater heaviness on the right
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