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Abstract

Da Nang is known as one of the most worthwhile cities in Vietnam, and its development is very
rapid. Every holiday and summer travel, many Chinese tourists choose Da Nang as a holiday travel
and summer destination. In order to attract more Chinese tourists and improve the service quali-
ty of Da Nang tourism in the future, this paper uses a questionnaire to analyze the satisfaction of
Chinese tourists to Da Nang and other influencing factors. The research shows that Chinese tour-
ists are highly satisfied with Da Nang tourism, but in some aspects, such as the diversification of
entertainment facilities, shopping environment and transportation, the satisfaction of Da Nang
tourism is not high, so it is necessary to improve Da Nang tourism. Furthermore, this paper puts
forward some suggestions and strategies for reference.
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Figure 1. Service quality gap SERVQUAL model
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Table 1. Basic situation of tourists
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Figure 2. The proportion of Chinese tourists’ favorite scenic spots
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Figure 3. Tourists know Da Nang route
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Table 2. Tourist satisfaction score table
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