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Abstract

In 2020, Ding Zhen, a Tibetan boy from Litang County, Ganzi Prefecture, Sichuan Province, became
popular unexpectedly. In the “Ding Zhen Exploding Popular Event”, mainstream media successful-
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ly attracted the attention, making a simple internet celebrity event evolved into a phenomenal
network carnival, which greatly boosted the propaganda of cultural tourism in Litang County, and
was an excellent case of tourism poverty alleviation.
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