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Abstract

Everyone will encounter the situation of being rejected or ignored in daily life, such as not receiv-
ing a reply from others when sending WeChat, or being ignored by waiters in a busy restaurant.
According to the classification criteria of social exclusion, this paper constructs a theoretical mod-
el to study the influence of social neglect on brand switching behavior, taking social neglect as the
independent variable, brand switching behavior as the dependent variable, sense of control as the
mediating variable, and self-construction (independence/dependence) as the moderating varia-
ble.
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Figure 1. Research model
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Table 1. The variable in the equation (mobile phone)
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Table 2. The variable in the equation (shampoo)
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Table 3. A variable in the brand-switching behavior equation
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W 0.627 0.412 2.318 1 0.128 1.872

DOI: 10.12677/mom.2022.124013 110 AT 85


https://doi.org/10.12677/mom.2022.124013

BERE, KR

5) HREMKATEER

AT, FASE R RESAT N, GRS AR IREME, AR E. i CAIEsth e
RWERAE T, ALl B AR AL o A F I “ RS IR KR T, “RRARE A RBEINANE
L7 A “IRAFIASZ B TR EAL” P IEAR, Dk 3 AR NS R 1R A R A
A h, Bl =T Logistic 7 VEREAT M.

o A ARAE B B TR R A S M B R B RAE AR R, M2, ERAUE, 1o
W5 BRI BN AR, a kAT N R AR BT 00 Logistic [F1VH ., P (#1220 * 1 B MIKAT)
=0.58 >0.05, P (tt&Zms* HREMMAT) =0.909 > 0.05, HIAEE, HHATEERTRN . FEAETE L
* 4 K35,

Table 4. Variables in the equation (dependence)

*® 4. FREAFHNER(EREDNKRE)

B S.E. Wald df B Exp(B)
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£ -0.268 1.380 0.038 1 0.846 0.765

Table 5. Variables in the equation (independence)

# 5 FREAFHER(EREWMI)

B S.E. Wald df o Exp(B)

Fhox g -0.111 0.239 0.216 1 0.642 0.895

Sy 7 -0.201 0.216 0.865 1 0.352 0.818

A Y S S E A=Y 1A 1Y 0.006 0.053 0.013 1 0.909 1.006
R 0.260 1.322 0.039 1 0 1.297

4. &R 5T

SIS SE RAUESE TR HL. H2. H4, RB H3 AL ko B SR AE 2 3 7 AL T8 2 (4T
P EAE R ARG T AEM . S35h, 77 S A A 2 RV B 2 i BRI AT D9 1A S i e R R R
TR, BERZEAL 2 0L 107 i 22 B 59 d R ARAT R 72

4.1. ARG

4.1.1. HERBHEIHSEEmEERIT AR

I AT SO HL R, 2 2 S N S ) SRR A RAT e o MIAT 1R 7 it i P T i
BB A EIETT, X R BT A AR T A B rp R B e, R AR e 3 Y e
J1, IIAE— SEFEFE LM B 2 B R R 45 o« ASSCHIBIT FULE B SCHIBT FU Al EIE A B, 8 2%
AR A 7= i 2 R AR S AR AT, B AL ML IR 7= i 2 D5 k2 2 W i L AT R R 5
M o
4.1.2. EHIRBPMER

RSO S: H2 AR, TR E R B S BNSE, A NTE RS, AR B TR Y R 5
FUBE, WML N — SRS Pl i 92470, 82 FRTAE AT b i g b, DUAEILH B S sk sk g

DOI: 10.12677/mom.2022.124013 111 AT 85


https://doi.org/10.12677/mom.2022.124013

BERE, KR

TIRIR IR 2 T A 22 T H I AL 2 HE R R NSRS AT SR, I 51 AN F T 54T 4
AR BALS s S SR BEAAT B 2 BB . A NATBABZERT, 2 )8 B E SR %
BB ASCHE PR IAE A 2 R0 2 B 2 NS I, W8 I e AT g AR B 42 il gk

4.1.3. BRERRBHIER

B A KR R E A OB S RIS . BB A R AR, WA O A 5 R R A
WAFT R A B R AR RANITL, RITCVATE 2 X 0 1 208 (X P 2R o S i 30 2010 e 38 43 ok o
&, AT E CRBERFERN HSE AR EREW, FHNERMETUER AT, BlniRE w7
RS /), (BRI IR EAR RS EE AN AR E T, Al HENE, FHEREIE DRSPS
RN, BRI IE XA A O R .
4.14. F=RARLBBIER

ARSCIEIGAE T 72 i R (R 75 7 A S 7 ) IR TR P, 2 208 o S i 382 S A S LS 72 it 1) o
HAT F I T 2
4.15. AIIEIEHRE

A8 S B BT B AT o, BRI ORTESE B REMIMRTTER, R A IEAAL I 1] 2 fiw:

NN

e

=]

1

%%%ﬁﬁ%]

Figure 2. Modified model
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