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Abstract

This paper explores the potential of the Chinese traditional culture market and constructs cor-
responding models for analysis. Firstly, the current status and development trends of the tradi-
tional culture market are reviewed through a literature survey. Then, based on relevant assump-
tions and data, a model for assessing the potential of the traditional culture market is established.
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Historical data is used for regression analysis and fitting, creating a sales volume prediction model,
which is analyzed and tested, demonstrating its reliability and effectiveness. The model’s forecasts
indicate that within the current environment of economic growth and cultural resurgence, the
traditional culture market will continue to expand, showing significant development potential.
Furthermore, the paper discusses new development models for traditional culture, taking exam-
ples such as Huaxizi, National-style music, and Chinese Hanfu, analyzing successful cases of inte-
grating traditional culture with modern culture, and exploring the role of such models in driving
the development of the traditional culture market. Lastly, the paper introduces the application of
AIGC technology in the Chinese traditional culture market, exemplified by the Tang Paradise and
digital collections and cultural creations, elucidating the empowering effects of digital technology
on the traditional culture market. Through the analysis of the potential of the Chinese traditional
culture market and the application of AIGC technology, this paper aims to provide valuable refer-
ences and guidance for the protection, inheritance, and development of traditional culture.
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Figure 1. National-style cosmetics market forecast curve
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Figure 2. National-style music market forecast curve
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Figure 3. Chinese Hanfu market forecast curve
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