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Abstract

In recent years, numerous researchers have focused on the impact of affective decision-making on
individuals. While scholars in related fields have analyzed affective decision-making methods,
they have also identified many influencing factors and mechanisms. However, few studies have
examined the effect of temporal markers as external factors on affective decision-making methods.
This study uses temporal markers as an external environmental factor and explores the mecha-
nism through three experiments, examining the influence of temporal markers on consumers’ af-
fective decision-making and hedonic consumption preferences. The study explains the internal
mechanism through the perception of psychological resource depletion. The paper confirms the
impact of temporal markers on affective decision-making methods, clarifies the direction of this
influence, and investigates the internal impact of temporal markers on affective decision-making,
specifically how the perception of psychological resource depletion affects consumers’ thinking
patterns. Further research reveals that the enhancement of affective decision-making also leads to
an increase in consumers’ preferences for hedonic consumption. This paper enriches the research
field of temporal markers and affective decision-making methods and provides relevant market-
ing recommendations and guidance for businesses.
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Figure 1. Main effects test results
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Figure 2. Direction of main effects
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Table 1. Affective measurement scale
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M = 4.29, SD = 1.661) At J&k a1 21| (1) B 95 YR FE v A2 5 56 =5 (F(1, 171) = 34.087, p = 0.000). % 10 AMft: i3k
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1.2125) )P e 5k 5 30 ¥R 2 (F(1, 171) = 19.203, p = 0.000).

Table 2. NOVA test results for distribution of hedonic spending amounts
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EHE i H F P
X AR 143.06 100.13 (1171) 11.757 0.001"*
SPA {4 EE{A .
K 191.22 84.57
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e bl — H T 5 -
K 180.66 67.77
AR 145.84 85.36 (1171) 4.244 0.041*
Wt —37 5 SRR ‘
R Uit 170.35 71.06
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Figure 3. Single-factor variance results of hedonic spending amounts
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Figure 4. Chain mediation model
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