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Abstract

Currently, China’s rapidly developing economy has led to a steady improvement in residents’
quality of life and disposable income, alongside a growing awareness of health. This has increased
both the capability and demand for pharmaceutical consumption. For pharmaceutical companies,
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this presents both opportunities and significant challenges, indicating more intense future market
competition, especially in the marketing domain. Consequently, pharmaceutical enterprises are
intensifying their marketing efforts, striving for higher marketing efficiency, optimizing strategies
to enhance product market competitiveness, and actively exploring more targeted new marketing
models. This paper selects Zhen’ao Pharmaceutical Group as a case study, thoroughly analyzing its
marketing problems and characteristics. It provides detailed research and proposes practical and
unique marketing strategy suggestions and safeguard measures. Based on the research findings,
the paper systematically summarizes the marketing strategies for Zhen’ao Pharmaceutical Group.
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