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Abstract

In the new era, the development of digital technology has seen significant breakthroughs, ushering
in a period where opportunities and challenges coexist for commercial bank marketing. Digital
marketing has become an inevitable trend, with the primary goal of efficiently acquiring high-
quality customers. To ensure the stable advancement of marketing operations, commercial banks
must keep pace with the times, prioritizing the development of digital marketing. This involves
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adhering to the concept of precision marketing, actively building digital platforms, and establish-
ing mechanisms for digital marketing to integrate data collection and online data management.
However, there are still numerous issues in the digital marketing efforts of commercial banks in
China, such as a lack of digital marketing concepts, an absence of comprehensive digital marketing
mechanisms, and high risks associated with digital marketing. These challenges hinder the ability
of digital marketing to fully demonstrate its value in commercial banks, impeding innovative de-
velopment. Therefore, this paper, based on the theoretical foundation of digital marketing, ana-
lyzes the challenges faced in digital marketing by commercial banks. It proposes improvement
measures from four aspects: product strategy, pricing strategy, channel strategy, and promotion
strategy, for reference.
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