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Abstract
In network marketing, consumers can’t really touch the product, which affects their evaluation of the
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product and purchase decision. In order to solve this problem, the haptic compensation mechanism
is very important. This paper explores the action mechanism of haptic substitution effect from the per-
spective of vicarious touch, thatis, the influence mechanism of consumers observing the interaction
between hands and products in the network environment on product evaluation. It is found that when
consumers observe a hand in physical contact with a product in the network environment, that is, the
virtuality of touch will make consumers produce tactile simulation, cause consumers to touch the men-
tal image of the product, and then enhance consumers’ perceived ownership of the product, and this
influence mechanism promotes consumers to have better product evaluation. At the same time, con-
sumers’ touch demand level plays a regulating role. For consumers with low NFT level, the impact of
alternative touch on product evaluation is significantly lower than that of consumers with high NFT
level. This study has not only enriched the relevant theoretical research of haptic marketing, but also
provided marketing enlightenment for e-commerce platforms on how to dynamically display online
products more effectively.
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Figure 1. Diagram of the theoretical model
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Table 1. Test of sequence mediating effects
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fiuh B ASALL — SR AN T AL —0.0490 0.0283 -0.1120 -0.0002
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oAb P S R T R BB R . ARSI B it R s DU ORI S Al ok L it ARl IRy
BLCL 7= S PP BIAR T ST B o AR SR A %K 1 Peck AT Childers [317F & H R AT 00 2 il 485 75 SR (1 3%
(MHB—EE @ =0.951).

3.3.2. SLIRLER

FEHATEARAT IO Z 0T, B a2 Ak B 55 SR R DO IME, TR AR R RS 4, FARYE
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7: RJF =0.149 (%5 R J7 =0.132).
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