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Abstract

In today’s society, environmental protection and sustainable development have become a hot topic of
global concern. On campus, the second-hand trading platform, as an emerging business model, is grad-
ually being widely recognized and accepted. At present, Tongling University does not have a standard-
ized and widely accepted second-hand trading platform. The existing second-hand goods platforms in
colleges and universities are mostly presented in the role of “sellers” in the transaction, and there may
be alarge number of students squeezing the platform, uneven quality of goods, arbitrary charges, and
other problems. In order to solve these problems, this paper studies and analyzes the construction path
of second-hand and idle physical stores on campus, puts forward a series of benign operation strate-
gies, and deeply discusses the feasibility of this business model. Through this series of research and
strategy formulation, the aim is to provide an efficient, convenient, and safe offline second-hand trad-
ing environment for college students, promote the recycling of resources, save expenses for students,
and achieve double benefits for economy and environment.
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Table 1. Distribution table of purchasing motivation among college students of different grades
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