Modern Marketing AT %544, 2024, 14(4), 137-142 Hans X

Published Online November 2024 in Hans. https://www.hanspub.org/journal/mom
https://doi.org/10.12677/mom.2024.144016

Rt T RERL MR SRR A

F K
AR R A A B 22 e, Bt

ks H i 20244E8 H22H; FHHB: 2024/F11H2H; KA HB: 20244¢11H12H

R

ABFFIRDT T A GoHg SO TT R AEM I B 3 B v o ) B R A R B i R R B R . B IRA
AP RER BRH ES . AREERER, URMBESULRIEEREE, BT, BREDR LS
SR ESME S, BRIITENRAMR UL AR BV EPHR N SRR AR
BRIFHAAUER T AT RERME SRR, EEEEHKBIHEE T REATERES I S5ERENR
B BIRGERRY, FAATREINRREREH EAEEMME, FEThRH B R i B R Z K
W3R 15 AN

XK ia

RGATTR, M, AR, U ER

The Application of Traditional Plum
Blossom Culture Elements in the Packaging
Design of the Meijian Brand

Bo Shu

School of Media Management, Communication University of China, Beijing

Received: Aug. 22", 2024; accepted: Nov. 2", 2024; published: Nov. 12, 2024

Abstract

This study explores the specific application of traditional plum blossom culture elements in the pack-
aging design of the Meijian brand and its impact on brand image building. Through an in-depth anal-
ysis of the design concept, color and pattern selection, and brand culture communication strategy of
the Meijian brand, the study found that Meijian successfully created a brand image with unique cultural
connotations and strong visual recognition by combining traditional plum blossom culture with
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modern design concepts. In packaging design, Meijian not only conveys the elegance and nobility of
oriental aesthetics, but also enhances the brand’s market competitiveness and consumer recognition
through innovative design. The research results show that traditional cultural elements have important
value in modern brand building, and their successful application can bring far-reaching market in-
fluence and cultural identity to the brand.
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