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Abstract

Most time-honored brands in the eyewear industry face issues such as vague brand recognition,
aging consumer groups, and insufficient innovation motivation. As a pioneer in brand innovation,
Maochang Glasses has embarked on brand building from multiple dimensions, including space,
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marketing, and products, thereby bridging the psychological gap with younger consumers. This ar-
ticle explores the brand renewal path of Maochang Glasses and summarizes the experiences and
practices that can be used for reference, such as store space renewal, brand youth communication,
and development of eyewear peripheral products, aiming to explore a feasible development path
for time-honored eyewear brands.
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Table 1. List of time-honored brands in the eyewear industry
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