
Modern Marketing, Vol.3, No.1, 1-8 
现代市场营销, 3 卷 1 期 
Published Online February 2013 in Hans (http://www.hanspub.org/journal/mom.html) 
 
 

 
TABLE OF CONTENTS 

目    录 
 

Feeling or Perception  
(感觉还是知觉) 

X. Y. XU…………………………………………...……………………………………………………………………1 

Application Analysis on “Seckilling” in Fukubukuro’s Promotion Strategy of Women’s Day  
(秒杀福袋在“三八”节促销策略中的应用分析) 

Y. N. PU, H. WANG, H. QIAO…………………………...……………………………………………………………4 

 


