Modern Marketing, Vol.4, No.4, 51-73 Hans X
WA E R, 4 4% 4 W

Published Online November 2014 in Hans (http://www.hanspub.org/journal/mom)

TABLE OF CONTENTS

The Research on the Country of Origin Effect in the Automotive Brand
(VRZE i R VR [ RS BT 4R)

Yo B ZHANGE .ottt st e e b s R bR SR SR bR SR s R R bR ses s R R et ea et sa e b 51

Evaluation of Leafy Vegetables Marketing Channel Efficiency Based on Beijing Farmers

(HEER P 2RSS S RIB SR

R. H. LIU, Y. Y. WANG, R. X. LU, Z. WL HE .ot sttt st e st e st n st ab sh st e ss st sn st s s 57

The Impact of Store Image on Consumer Behavior: A Review

(P JETE ZOXHH 38 B BT AR BT S VRE K R )

T GO L RO 67


http://www.hanspub.org/journal/mom
http://www.hanspub.org

