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Abstract

This study aims to conduct an in-depth investigation into how product information of remanufac-
tured toner cartridges on Amazon influences sales across multiple dimensions. Specifically, the
study examines environmental attributes, quality information, buyer protection policies, consumer
reviews, and brand information, and reveals their potential impacts on consumer purchase deci-
sions. The results show that environmental certification and quality information have a significant
positive impact on sales, as they enhance consumers’ trust and purchase intentions. However, envi-
ronmental attribute descriptions may lead to a decline in sales, as they can raise consumers’ con-
cerns about product performance and price expectations. In addition, the findings indicate that
buyer protection policies, brand information, and the proportion of negative reviews significantly
affect product sales performance. Particularly in the context of remanufactured products, consum-
ers’ trust and risk aversion play a crucial role in shaping their purchase decisions. Based on these
findings, this study provides strong empirical support for developing marketing strategies for re-
manufactured products on e-commerce platforms. The results suggest that by optimizing product
information presentation, improving transparency, and strengthening brand trust, firms can effec-
tively enhance the market competitiveness of remanufactured products and promote their sales
performance on e-commerce platforms.
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Figure 1. Theoretical model
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Table 1. Research hypothesis
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H2a ST 7 it 5 R ) i R T PR A1 7 o P e LA B A AU A B
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Table 2. Descriptive statistics
2. R Mgt
ISYEIS HME bRz RAME RKE
SalesRank 1008 17665.05 15803.866 0 66293
Price 1008 90.4480 81.75702 5.99 813.55
PS 1008 0.03 0.164 0 1
Rating 1008 4.283 2.0737 1.0 48.0
N_review 1008 45.50 273315 1 4967
P_n_review 1008 7.53408 23.521419 0.000 100.000
C_qua 1008 0.32 0.466 0 1
D_qua 1008 2.11 1.341 0 6
C_eco 1008 0.06 0.235 0 1
D_eco 1008 0.14 0.354 0 2
Brandintro 1008 0.33 0.470 0 1
Warranty 1008 0.24 0.426 0 1
Freereturn 1008 0.57 0.495 0 1
Discount 1008 0.22 0.413 0 1
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Table 3. Correlation matrix
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Table 4. Regression matrix
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AR B iR 2
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