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Abstract

Yunnan Arabica coffee occupies a dominant position in the domestic coffee industry. However, be-
cause of its low degree of branding, it faces the dilemma of insufficient market competitiveness. This
article focuses on the branding of Yunnan Arabica coffee. With the help of analyzing the current
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situation of the industry, it is clear that the brand positioning should be in line with Yunnan’s unique
place. Reasoning advantages and flavor characteristics, in terms of brand communication, integrate
online and offline channels, and use social media, coffee exhibitions and other means to improve
brand exposure. It is also emphasized that brand protection should be strengthened and brand
rights and interests should be safeguarded. Research shows that the implementation of accurate
brand positioning, diversified communication strategies and improvement of brand protection
mechanisms can effectively improve the brand awareness and reputation of Yunnan Arabica coffee,
improve its market competitiveness, and provide sustainable development for the Yunnan coffee
industry. The support also provides an example for the branding of local agricultural products.
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Figure 1. Shows the changes in the annual publication volume of literature in the field of social sciences
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