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Abstract

This article focuses on the role of modern insurance marketing methods in promoting the develop-
ment of inclusive insurance, including customer portraits, Al customer service assistants, digital and
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intelligent services and multi-channel publicity, and aims to explore how modern insurance marketing
methods can help the development of inclusive insurance and further promote the high-quality devel-
opment of inclusive finance. Research shows that through precise marketing and personalized services,
these methods have effectively improved the target group’s awareness of inclusive insurance and prod-
uct availability, and significantly expanded its coverage and audience. The research not only provides
practical policy recommendations for insurance institutions and governments, but also contributes a
new perspective to the development of inclusive insurance theory. With the advancement of technol-
ogy, modern marketing methods are expected to play a greater role in the field of inclusive finance and
promote economic and social stability.
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