Modern Marketing BLTIT%E 4, 2025, 15(4), 313-322 Hans )
Published Online November 2025 in Hans. https://www.hanspub.org/journal/mom
https://doi.org/10.12677/mom.2025.154031

KREEERERES B~ mEA TS M

— LS R

v

3%, WAk, REH, § %, #EE
HEKAINEE B, W EE

ks H . 202548 H24H; FAHHEM: 20254F9H18H; kA H: 20254F9H26H

H E

BEE B 35 L P ORI R R, R B2 R [ BT 3247 SR O B A b, TR SR S8 RLSE < ) 4R R ATLIE
AT EFE AR, ETREMESER SRS R AL, HRESS R R A R
BERRATESFS . BESTESKAUNE. THIREEREE T ERNBERX, HRARNESER
P REB A MR B A M ERE. WRBEERYN, JFE RS SRR s
HEFR. FR, BB RERSORESSRERRPERENHRE, XN mER. YRRE
EAR R SF . B, ASCRIHBENBORR. PSR S5 CHIPITIESRE, HE—PKkE
PR R, ARKR RN ERMUR RIS S

XKigid
PSR, R, MO, xR

Study on Cross-Border E-Commerce
Empowering Ethnic Characteristic

Products to Enhance Competitiveness
—A Case Study of Miao Embroidery

Lingdan Shi, Yuxin Hu, Qingqing He, Yun Zeng, Yikang Tan

School of Foreign Languages, Jishou University, Jishou Hunan

Received: August 24, 2025; accepted: September 18%, 2025; published: September 26, 2025

Abstract

With the rapid development of cross-border e-commerce, ethnic characteristic products are
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embracing more competitive opportunities for expansion based on their existing international market
layout. Taking Miao Embroidery as an example, this study explores how cross-border e-commerce em-
powers ethnic characteristic products to enhance their competitiveness based on Porter’s value chain
model and the theory of cultural and creative industry ecosystem. By analyzing the cultural value of
Miao Embroidery, its market status, and the operation modes of cross-border e-commerce platforms,
the study finds that cross-border e-commerce can effectively reduce transaction costs, expand sales
channels, enhance the international influence of brands, and accurately connect with overseas con-
sumer demands through digital marketing strategies. Meanwhile, the study also points out the chal-
lenges faced by ethnic characteristic products in the development of cross-border e-commerce, such as
differences in cultural cognition, logistics efficiency, and intellectual property protection. Finally, this
paper puts forward strategies including policy support, industrial chain integration, and cultural IP
development to further exert the empowering role of cross-border e-commerce, providing references
for the international development of ethnic characteristic products.

Keywords

Cross-Border E-Commerce, Characteristic Products, Export, Countermeasure Research

Copyright © 2025 by author(s) and Hans Publishers Inc.
This work is licensed under the Creative Commons Attribution International License (CC BY 4.0).

http://creativecommons.org/licenses/by/4.0/

1. 3|
1.1. fiER

LU IR By 5 5 PR R IR AR SRR, B350 L O O e SN i ] B 7™ it 7 1 ] e
AN EEIRIE. (ENPRIE GRS R G SR SR 5 LT R R
O, EAEFESE R A BN R E TA AR EAR s BB ARIEAE . B RIE R — SR RIS, St
i, BEE SRR RIS SRR ZTe, B R T FA R SO P9 IR G BT T2 B 7R B 2
M. fagit, 2024 FFEFRIEEER “HrEA7 BRZER T GMV S 120 1270, HH S OESE =R
FF 20% LA FROHIH, g ME RE G AT SO IR S FR A S LRGP S
B2C BN H, SRHGUIE 1100 7376: AREIETTATIRR J 1145 il 90% M B4, ems. A, B
R 145%. IXEHEIR EIE 1 B0 R R DN IORARF 607 il B 27 83 TS, TR,
HEBUFAREH G IR ARSI P ORI SR, IR SRR RO (7 B L
SErm it R E bR SR ECTAE B RHERR RIS SERIBEOLILAEO S, B i A A T 1 4
RO HIRIE . AR SRS LORITE RG], 2024 45 1~5 HIITE I ESIE HL Rt DAA 2.1 {236 c,
[FILEIE A 173%, HARTiSE L 27.8%: MEREIKE 6 A FHEEHC AR L, 7™ Al m e L 2 57
SRPURAEE, 2023 FEALH O LAEH DBUA 100 755870, T4 E R0 3000 57T, 2T, IAH
T2 RAET BB R SRS RS A B — U, X 3 R AR AOHLBIER AR A2 o R RT,
FR G BRI B0 P T TR 1 2 46 RO (0 it Bl S 5 A0 9T H AR, LA LB IR 5 SR e

1.2. EiPEM

1.2.1. FEFF N EREED
LR - PR R M SRR, TS ARIE T AT, A7, B, BlisssA

il

DOI: 10.12677/mom.2025.154031 314 AR T 778


https://doi.org/10.12677/mom.2025.154031
http://creativecommons.org/licenses/by/4.0/

WA AT RIE L BRI R RIS P ONERE. ESSR IR e 2L E, &
Ji bRl A E B R SE DU BB AEREATE S, BT T B T E A S B A K ]
Wike, PR S A et 5 oM@ Bt iidReR, Ba 8 s b st 30 RHE
W B BRI R (i AT SO TR BEROR QT s BORSCRE 5 7 IR B 3 AR 5 N ) e B
S HHEEE S IR R, G AL E BR s 15 AR TT

1.2.2. TUBEAWESRGEIR

ZES SR SO AR AL R BRI T O B E . AR . B R E SRR SS JE
ABRGMAER . HEER IR, HENAEERFEWETEAS: R O0EERITS R
S5 IP R AP E R B AR P SR O IR T R s B R DS R R TA S
AT WA iR WG T8 SCERSS BB SO IRECE S A= BURY . & 2P0 ), S
Wt =\ B b R, #53— R ATAE R (A0 S IR S5 2 PR IS ), K L A R GiiE
TR

2. B G3E
2.1. ARG EIEE

KB FCRME BT TE, CLStH S ST B % 0520, IR BT — 3 il Bh s Bl i &
(RIS, 4575 85 L A T B B RAR €™ i SE 4 SR TH ISR AR 5 2 AL B AR . IR R BIBIT Fe ik i B )
FET: WG R R BA BORAEETE, Haa R AISRi o, BOR S EEREIT o0, &
BRI T BEAT R $12 22 4k LA IR I LB R R 3 2T FL TR L /oK

2.2. ROELHEFERE

WFESTN ST A RG], EERT LR =55 E:

AR —FHF R RS SR R, BIONE R GARYI B O, AREE Bk BT S S
GBI TR« MIPEI VAL ), (HICPRIHIEE 7 RS I SO RIE, B« RIS
W7 BRI, R T LT SCA BRI AN R B8 42

PAL R R ZE TN SN AARIT MR SFBCR SR LIED, TR “BUFES + S0k 1P
A FR A A TE v 5 U S R A BRI S S R A S, BB “ kBT + SORIRAE” 1)
FRIE, =3 MR R RO LU TRt TR B A

PEBT LR SER A P B R IR R B A B L %, R T RN SR 5kt et
MIHGEAE Lazada V-6 (R F L4 5 HIE 90%, WP 458 Etsy 7 & S i i i, 9B 7 i
BT TR SIS

2.3, BRlSRiERE

SCHRZPHT: RGUARIEE A AN TR BE R R . RO (5 th 1 BB S5 SCIE AL 2R IR S B3 (W

CERHRICERIE TS 50T SN S R BERARHTIT) ) WUERBUR R AT I BCR SC(an € “+ YT JEYIR il

BERGFELRND ) AT AR (I (2023 RPN ES SR KR H EH)  (Southeast Asia Cross-Border E-
commerce Trend Report 2023) ) S ARV AER (A Sk B ARk = 6 A REELE R E).

3. BSEREEZRIR
SR 5 7 5 (LI SO A0 3, B DR T €% o I e AR Bt A 5 P 1 5

DOI: 10.12677/mom.2025.154031 315 AT I8 5


https://doi.org/10.12677/mom.2025.154031

WS

Jegr, WD), SR T ARG, SCHEMRRAK NS RIE S HHRIE, BMIEARERZS
Rt 56— BKAHAR . AW TS B R BORNS 52, X 53 5591 P 1 5 15 5 i e DCIR AT 734

3.1. MR EEBREFNREGRE RIS

PRt DX PR 17 5 7 195 5% F R AU T K PR B R B AR T IR IR IR SCAG IR R, BURF K )3, FRAE
Tl R SR I 5 TR T T R i35 25 18]
3.1.1. XHHFE

FONAE 17 MEEDRIRE, REENERREERZNAX, WAERERTS SCTRE 1] R
2 FEMEZRAMEER, M BRI GERAMERIRE “THSE” “Hms” SERTE, HEN
4R E S EFE RSN ZARME . X EHE ST R NS E E bRy L3Rt 758
KI5 77, ARSI X B ARRE R = 5, B& T RMTia T R 7.

3.1.2. BUFFBURH:

IAER, BMBEE R IMES . B MR “BRMIE” SHET A%, BimgalnET
Y SEHERE T EANABFRR], 2RI, BRI RS (HRRG ) #obt, R
GFregm e i, N TR HS I 2000 £V BUREEITR A7 PR, BliE. @ik
s e el ] X S i, A TS BT R R R AR T RIF I BURA S AR B & .

3.1.3. HehFrml

S R 2 BTG, W5 T R E AN . B G T AL AR A I T T B R S X A
H, W5 T KBRS, AT A ER AL T L, R X A L P
FEE TG RIG AS ], AR B AE R LR TR X G5 AL TR, T S s 1 R A AR
T H5EPRIA ) B AL, PR RS BT L A R .

3.2. MR EFEHREEENLRRRR

3.2.1. X MEFEFIIER 1P MHE

SN TSR E K YA FOCAGIE =, R SO R 5 R S, e S AR G B s A TR IR SC
WA, EERTS B “ARTTRZET REE, HRBIERTZIRE 7w Rk s A 2 8] SC
SRS EF T 2E R, ek 8900 2Rl RRARE, W5l 400 2/ bran AT 1600 2 4 Bt iié
1B, FFRBHBTE 1.5 J3aR IR SO ™ (2] BE5anig “ bRlgn” HER B “ MBS RSN S AR 5 H 48y
& 1.2 5 sEEWE 1000 STt

3.2.2. BFURARMEESE = 5548

FERFIREN N, B IENEER, AL 5 3D HOR IR SR T T G5 1A RCR AL R
&, NS R R RIENGBTEN 11310 2025 S [ FE BRI R L, 45 Z5T R T A4 B A RO AR fat
foady, EFHHANEEMNRIMEREBT 130 20 WahaFRMmITRENg. “MmPERK” THEEH
SV S SRR AN R BRI M T &5, KL DRGSR B A i S s AR & 1F, b
TG R .
3.2.3. RRASRNEITIARI

R TTIAX T 1 T ok RO R I K, Lazada “F &8 Bon, X TTER T 1545 I 90% )4
BB, Hoh A RIE . B T BRI KIE 145% 0 N BRI 8 B Bdf it — 2P BE T iX — &%

DOI: 10.12677/mom.2025.154031 316 AT I8 5


https://doi.org/10.12677/mom.2025.154031

2024 £F “OFTE X FRZER A GMV R 120 47T, T8 S5 i CESE = 4E0REF 20% UL EitiE, SoR
H RSN B X IR T SO R ERIB 45

3.2.4. BURRBES B F QIR EHE

BORAN G P A A s B i et 7 25 B (B UCT AR A 1 i 2 2%
BEAR 1 H R RAS , R B Bty B AR B S DX 9™ Jg =R s 7 S 4% 12 [, iR Bk = 64 F]
WS B ARG, P EE L AR SRVERFAEE, 2023 AEEHEEH FRARER H ML 100 5
K76, P ERR 3000 5 AR,

3.3. A ESAEREFNRGRE SIS

3.3.1. FENHEULEIR

WP P S SR « JLRTAL - B AL - B =S miniZe. DIERGAER “)\agar” A, HIE
R E B 1 XBRIAEY)E M 2, g RIS “ oo TEARIAEER, ey iR 56 RAE TLORIEpE
“Prik - AT KRIEREE IZSUFELE TikTok i l#MiaoEmbroidery FH%BEIL 2.3 121K, MO8 “if
BARRTIEA” RS o

3.3.2. BUFFBURRISZH

HURFI) “HEIFRTT - SRR - BRIRE X " HmECREE, b “iRBnE R k1% — R0k
IR R, R “B - 2 - N ZRERAS AR RS IO E S £ RHR
PSR 4 ) MR TR A5 R . 2023 4, RUBLE R BRGS0 T SN 32 4200 T, LE 2018 FE4EE 110%,
Horb 38% K BB T H . KFEIE - B s R BRBEZI Y “HATE S ” BsBRip L4, W lisiimt
I H 45 RARAE 18 Ky KIDBEACHIIAHIY “BHi i A e0s” , novEY YRRt 15C £ 2°C BE
65% + S%IIEIIEE B, 2024 4F 1~5 H, WIPNESE R H O80 2.1 123670, FIHIEK 173%, A
55 27.8% [4] [5].

3.3.3. e TR
HWREXHE BN, 2023 EREE “THSE A7 1T R K 260%, &N 688 J0. iR LI
WHLTE S AT A, 27 G557 )5 MR A Etsy JE 8, TERL“ZE MR - 28 LR H3R[6].

34. HAESERENNLREHR

3.4.1. i 1P WEFRUNEER

M CRIEIRME” B “SCACBB N7, “AHER” 2024 HE EEREEEE R DL “HICIET R 7 S E,
B WG "4 )@ UK 54k & 4 3D 4TENGE &, AL IR I 780 /N, B4 2.3 JRKIT . 1% R AIH( VOGUE)
PR “HRITRRTAG S AREAE, Bl E R U A SR 900%. A “TEADTEIRSL T B “Z AR TR
M7, WESCOIES “HmikE” i “TAIF” 58, B W EBRAANMER R, 2
72 /NEFEEEE S i

3.4.2. HFUMEESEEEN G

PG R IRV AR S B S T T 2 T R 1 “MiaoGAN” B, it 2000 K S 4rke g, 7T AL
1024 x 1024 73R et , WA AT “K - - =7, 30 BRI HH 12 FAsik, 1%
FAR O 7 KL, BRI A 60%. £ “WradRs EfFE” KA XR HARE % “PUH
I\ Belegm e, WASTH “HBIERAMA 7, Al SRS R REHE . 2023 4 “R—" W], R
¥ GMV €8 500 Jio6, b 55%1T 5ok FgAMEN[T].

DOI: 10.12677/mom.2025.154031 317 AT I8 5


https://doi.org/10.12677/mom.2025.154031

34.3. B TIARIANENFTH
Etsy “F- &840 2o, W T TSR MM 120~300 3570, /& BG5S 8~10 f%; Lazada %
b “EERE” ZI9RIE 22%, mTFE LZMI5ME 14 NE 2 R(8].

3.5. RN SHAESEBRLRENER
AT ERHNEESES KRG, W= E EHELR % 1

Table 1. Comparative framework constructed from three dimensions
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Figure 1. Distribution map of the age structure of Miao embroidery inheritors
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