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Abstract

Guanggxi is located in the subtropical monsoon humid climate zone of China. The climate is mild
throughout the year with abundant sunshine and rich precipitation. Among them, the cultivation of
lychees has a long history and the quality is excellent, making it one of the most representative spe-
cialty fruits in Guangxi. In recent years, with the rapid development of Internet technology and the
wide application of new media platforms, new media, with its characteristics of fast dissemination
speed, wide coverage and strong interactivity, has provided new channels and methods for the mar-
keting of agricultural products. The lychee industry in Guangxi has ushered in an important oppor-
tunity for transformation and upgrading. It not only changes the path and efficiency of information
dissemination, but also reconstructs the marketing methods of commodities. However, it also faces
many challenges both internally and externally. This article uses the SWOT analysis method to sort
out the advantages (Strengths), disadvantages (Weaknesses), opportunities (Opportunities) and
threats (Threats) of the lychee industry in Guangxi under the new media environment. On this basis,
it deeply explores the challenges and risks of new media marketing, distinguishes the differences
between government-led promotion and market-driven behavior, and provides a path reference
for the high-quality development of the lychee industry in Guangxi. At the same time, it also pro-
vides new ideas for solving problems such as the single sales channel and insufficient brand influ-
ence of traditional agricultural products.
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