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Abstract

Most extant crisis management studies overlook the mechanism through which Brand Origin, a vital
social identity cue, influences customers’ crisis attribution logic and post-crisis recovery preferences.
Drawing on Social Identity Theory, this paper conducts three experiments to deeply unveil the psy-
chological mechanisms and crisis mitigation strategies underlying the “ingroup-outgroup distinction”.
The results show that: In the context of product harm crises, customers exhibit stronger brand disen-
gagement toward foreign brands compared to domestic brands; Psychological distance and trans-
actional psychological contract breach play mediating roles in the effect of Brand Origin on brand dis-
engagement. Specifically, foreign brands (vs. domestic brands) evoke a perception of greater psycho-
logical distance and a more severe breach of the transactional psychological contract, thereby induc-
ing stronger brand disengagement; Corporate response strategies significantly moderate the impact
of Brand Origin on psychological distance and transactional psychological contract breach. For do-
mestic brands, adopting an “emotional” (vs. “rational”) response strategy significantly reduces psy-
chological distance with customers; whereas for foreign brands, adopting a “rational” (vs. “emotional”)
response strategy significantly mitigates the perceived breach of the transactional psychological
contract; Psychological distance and transactional psychological contract breach mediate the inter-
active effects of Brand Origin and corporate response strategies on brand disengagement. This paper
introduces “in-group favoritism” and “out-group instrumentality” lenses to the crisis management
literature, disentangling the asymmetric effects of psychological distance and psychological contract
breach under divergent identity conditions. These insights offer actionable theoretical frameworks
for Chinese and foreign brands to craft asymmetric crisis response strategies.
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R B SN R B AR s feea s HRR 1 Al [m] SR AE [ /A0 E RS LS OB E . AL
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45, SE GBS R B S AR, e, BV R A G,

2. XERR SR EL
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#:2xi\ [F ¥ 18 (Social Identity Theory) B Tajfel F1 Turner [4]42 1, 5 fE R BT AT G B0 IRNLH] o
IR, MEM B RS BN NSO Shs S WELEEM R BT MR B, 5 R
SR E BRI SRR . N4 R B RS, MASERILE WA RE” 5 AN B
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o A E A R AT (SMEEE), RERE RO B RIIEE 5k BEIESE,
T Sl O PR A TR VAR, AT SR L PR ol R R RE A it R (9 L o ) A AE DR SR 1
LB BB [ 7] X PRI T i SRR B 4 SRR TE A8 N B T ORORAS, (HAER= A el —m
MR R G B R B BOE . B, ASCE TSRS, W EENUIEE T, SRR
(L= s M) Xof o % it ek ot 2 5 i 49 o BV 1) B G 2 A SRS
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7 i 5 SR A R AR B 2 BEAR R A S kB B B B A BRI AR[8], B AMY
SRR X i R A DI REVE (S AR, TE A i BRI T B - AR - AT FEBUR 9]
WAL, A AR G K B S 2 T BTN I 2 32 45 (0 S LA LA [10], A R R AR 55 (7 i) Jo &
B EA T AT AR A AP, s S BRI AT, LR X el b A i S B
A, FF IR R I b BRI R HEAT ARG, B R R S BRI R R AT O[]
BTN AR, T E R, 2 AR SIS, R A T 3 BV R AL, R
777 ity J5 ] R AR A A1 DR 3 S0 (AT b P M 7 R sl ) 7 S Aol Y SRR, AT T A SEAL
SO 1) ot R P B AL B B RE . A, X T AN R, T A S R, R SR R A
LAY o R 0 AL AT A DRI AL RS ol T Ly R L “MERIRE P B O T S B AL 1],
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2.3, ILIEEENHNTER

MG AR AT B, WO FRER SR AMA LU« tbih. BIRASIA, XWRARER A S, A A
B E PEAE I F R U R B AR L ISR S PN [12] o A RORIEIBAR Y SR B R AN AR, i 2 A) 55 Ak 2 U
YEPEIRZ| G W O BEBE BN . B, AR IMLERE L, [ R R AR A B AR 1 5 SOk
NP, B pe s 2 S BRI E MM R SRS, TR IR MR MLEZTR, b
IR s BRAE AT Al A O B 1, R HA RN 2 T R AT S8 SR, TR “ AR R
AR, NIRRT 50 DB 2 (18] HR, fEAR YRR b, SETAE AR BE, [ 5138
AT, FEEMRSTAMER 521 R, Rt S0 I E SV B4R 1 5 B i PR,
R CHON” WSRILEK[14]; AN E SR AN A, R B SO T S S E A AR T B A0 2
BEf, BRI R E K. ZEb, W EORIE TR 1A O BB B AR LR A T
PR, AN SRR B O B R ALE T A T S A

FE7= 15 SEAUE AT, ANTR] B 2 B 2 S AR PR AN [R] B0 X ATL AR o 0 B 3 B ) L 7 i
Ji, A 2 LGS 1B (S G L, T ORI AR ) S AL E AL, A
R R ILAEKCP[15], 8 R S T AR R A5 SORFEARIN RN SR, AT 1 DI R s e A
B X ol B B RO (AR SRR, G ER RSN TS B AR S A ENE, 3 BUBR AR LR
B m A ThRETE G 5 fE R [16]. Hiitk, ASCHEH a0 TRk

H2a: 7 i 105 5 SEALIE 52 5 0o ZEER BAE i REROR R T i BB 28 1 B2 min b A48 e /A L A0 ol R (s
L 7 i L) L O 2 T R 81 B 3 BB B 0 0 7 2 B 9 27 1 o R 8

24. ZSBLBRAFENPNER

st L L B0 240 355 T O B SRR R it R JELAT R 5 4 S IRV B ST S S5, P AR R B L 1T
WS ORI RS2 1 10 T 28 AR AR [17] o 7 b O B S AL ER 7 BT A7 BB B 1) R AR B R U b T 5
K1, A LR B D REVER 28 5 % e R W EHGEZ), M1 S XTI 158 5 R BB )38
oot R R YR 22 7 A 3 Y 2 AR N SR 1 B of A1 FE i R PSS S B BRI T A . S, AR R T
PR EN R SRR R, R S HLE ST RIS 2 T DR AE BRSO, T 2 A 3 A T R R
PRI DL e T R e . %SRRI R DA 5 R B L %, SR TR IR R AL K 2%
A — B dh R SENL, R 2 HE SRR 1A 5 A IEA R LR, b ™ A SR 2 1 B
REVEFRFT] [17]. FHk, MR RORE, A1 bR TR A RGO 6PA B 1 s A0 e ies e 1 Wi
IE IR 18] i T S TR “ SeSCRap ™ TR, e X S A5 A A 7 S RAIR[19] . 247K
B A B AN E R BB R R R, FUY S SERR ST EORVE ZE 2 SRR A — B, 3E T3 E
U L7 it s B S 225 P 52 5 R PR B 235 TR AN [17]

HE oD, S RRAT 5 R B R T A KA I e B AT O I EE BRI . AR T AR
BRENHT, OB BLZE T AR FANE TS GO 4O R, 2SR R R R O OB [17]. A
SRR s PR R JE AT A% 0 A2 5 J2 T (K TR S 7R I, 27 A 55 20 (0 R 2 A ST Sk 5 N AE SR BRI [20] - DA T
BRSO RS S A R, B AR AT 2 RO T RO SR, =B W5l bR 52 5 K
25, A0SR It R 5 R AT B0 [21], DUR I SE R RE EIR b R i S S T A S i R AR FE AR [22]
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PR B AR R, R ARE KT EIR[12], (OBIRAE Ty m B AR, S RTHE
X b R AR AT, AL ST L A 2t 2 0 At S P A it AR o, 3 17 9 A BT 5 o R 0 BB [ 13]
T S LR W 2 2 AN 7 o B B2 24035 T A i R OISR I 25 ot PR 28 PR 2 ke b A o el
AR B

H2c: 7 i 0 SN EET  d RR RIS I 38 1o 52 5y 7R o T 52 2 3 T A0 T P 2 10 5 b o 1 P 2
b PR AR R (v, R i R LB R B B 5 X A2 5y RO B RRZ03ETS, BETI R S U 0 2
PR, B EUCH SR AN A i R

2.5. 1Ml [E] 7 SR lE (B vs B4 RO BT 1ER

i 5] 87 2 AR 55 2 W B it £ T e AL B T 2 ) ot R N R DG B 2L [23] . AN SENLAE SRR B AU
FE, SENLVIARIAE SRR A3 43 LU A7 T 25 SR A 5 B B IR Ty o X RO R R T e LR R WA )
ANTERGAKIR, FEA TN AR S BT A e MR 38, ANATE TSR B i)
HT BRI AR, Wn] T XS BT AR RR , RS R i A R fE R S VR AR TS 4
BT IR i R ZDATL I PR 5 5 1 [24] o SRR, il 3] AR AT B AR, B A O BRAE FE 1 X
LA SINFIRRUE[2] o i R T ASUAET [ 2 PR P 25 5 7 SRS, DAV A 15 BRI 14 BT 51 K 1 o B R G

BT BRI A A - TR JE M ZE S, DA B UK A S L] R SRS K1) 53 Btk (B 1 ) [l 1 5 3 44
(R REPE) [l B P 2 [25] 0 B [ N T4 T, JE RA R IR R EOC, RIS R Z
g @ r G MLy, BEBE ZHE BARK S SAETEM A BRI E TN S, sRiE R
B AL T AR T RN B R R U R (2 RS R, B T I I S S R T R K
R SE RS ThREVE ARG . TR ZEom IR I A2, 288 [m] B SR R AT B B B B, IR AR BCE AR A2
THREAS T e SB[l N AL 0 R U5 5, SRR i BT 01 2 17 S AR I PR EE A K [ A% 388 B D BT AS 5
B2 3 it WO S AL 0] R R ) 45 [ 25]

X B (N ), SENL TR BB R A BT EIR TS BRI . T A R R,
= i A A AR “EA N By, XUOTAAAE TR (15 B ALy 5 R 5, i 5 ™ S
RAHIEILC R[26]. SEHURART, B OXRYIEED RSk, i “ARLikrE” B 2 EUMH
B BATAT R OC RYE BT AE . I, P[] B SRS 5 N B A R RV B F R B s i &R . R,
A L P it R VA UK UK R BRVE (B RE, B0 2 R S DA 15 [ 4] V) B AR 15 DA o) P A 17 I e SR B, T
B CTRATRIBNG, IRIEI” POIRYEZE, I ELCEEEE 8y K.tk ERE [ S ET AR 3 Y RE 0
{EA55, 1ENBEORIE B e G 58 M LUR IS AR o %40 E SRR (AN S R, fabiL g R A 5
FEA T FIRT IhREME KBS IRk FE T T HEEMEIZ A, W5 o0 E 5 R 2 LGRS A% O HIAE
GIMKRR, BhZ IR IS B AT R [26]. fELAR AN, BEE V) 7 B0 ik 20 Ak 1) (s 2 E BT A
PR, BRAE SRR “REJIMEATE” [27]0 BEBET, FRVERIRFENE 5/ AC RIIBE T REGDRER M. K
Zoo A7 A R P B R, K ik R AE S A BUKR . BRI Z SO [F 1 R 458, R I R R 1
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Pat, ASCHEH AN i

H3a: 7 f A TGS, Al (o] 7 SRS 7 it R AU It X o B 8 P 00 v A S 25 PR R 1R A
P R R R (vs. R ) [R] N SR IR 35 BT 5 A A0 FEBE BT, T A R R R
PE” (vs. “BEPE” )R] NSRS 5 2 4 K S B (AL BB

H3b: 7 il 75 SEHLIE T 5 Al [ 0K £E R IR I 52 5y 0 BB 2035 9 (s i vh A 6 25 f 3
TAEM, AhE R CBRIE” (vs. “JPET )R] R HES 2 55 A0 BT I 52 S R BB 2 T, T

TR 7 it R JIC Ve SR U [ 52 SR, T 3 52 5 R B AR )3 7 O IR I S 2

BISCCRE, SRR I8 I O3B 1 5 52 5 B0 B B2 203 15 10 T A1 F e B RS . 454 H3a
5 H3b (R RNE A, AT DR Al [ S AN DR T S RROR I RN (g, T T
B HUR L SRR S T AR . BRI S, b3 FE o b, S (e ML AY 10 BRI 0 A R RN
MR i R — oo BB 5 — R R 28 7 R A B AR SE R 35 o X T AM R i, B[] 7 e 3
B RN 1 ARLE TR, AR i RRREI — 58 5 R BB T — R T AR
B R, BUERBANY K S B RO, I IE I RE ) U AL TR R A RS S R B
WL, BRI R . HEt, AR

H3c: 7= A% S SE LI R T, O B P 80 1 ot S 50 b A I ] 7 6 o it s I 25 114 22 T s i) v R 4% o
I

H3d: 7 it 5 5 SEHLIE 2, 52 5 Ao B B2 24 35 A fil AR R UL Al [m] 7 SR o vt et 125 14 52 L5
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Figure 1. Research model
B 1. fARRE

3. fIREITEERS R
3.1. L8 1: AhESkiREMbRT MR BN

3.1.1. SCI8 1 BEATRHSHOR
S 1 BAEER AU S LGS T, T BRI M (77 vis. &0 ) o 8525 i RO i 125 1) 52, B ARG6: HL,
SEIGFET P WA FE NS R A A 8 (E R A vs AN E TR o B R 2R ) 5T 6 380E 150 4 A
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Z 5 RS, G o B 1) [ A a3 (G (R ) S sk BT P 4 it ) - TR BF IO i (40 T 150 #0). & T e
BT EMFEA, SAMEEIMARREAREN 103, HA, Lotk 64 N(62.1%), FEEEF T 21~40 %
(80.6%).

3.1.2. K 1 B9REFF

S 1 IR AOKME N HAR RIS, IRt T B A BT o SCIR, Bl o B R
CREE R L HNE R 2 DA, EORU A B S SR R R RS R B IH S . S8
Kb, MG B UAASC TR IR . sl B AL LS S RRA T7 SO0 SEI SR IO T30, IR —[ISC
At G E AL S5 . Bk, PO E e 21 e HAG b (e it o2 1 [ A/
HIVBER B A SRS AOKSERE RGIE RNy, LRI, 2R R S, WS T RE
Rz 8. HEl, A REETS EA R DEME S TS S ER” « M, $folERER A
WK Zah . %, RBENEE:  El, R ER YRR RAAERT & L,
W (E A —H14 HAC AV A SRS AR B & Bl b . KM 2 50K, AT RES| Ak B i,
HBLZL . P, HBEmLRER" .

BIEEA RS, s ml 2 SR . X il BRI BEAT T, 0 AT T 7 i 45 5 S AL R SR RN AT i
B, S NG AAg i . HACE fh ORI 225 Samiee S5[28]H] “iZ a2 [ ah i/ ol
HAHEE A = 1, SME G EAE RSN = 27 D&, G EERKE Grégoire £5[29], 4E
“HRPRS R ATREDIN S %R« “BRRXMEE G, BRAESZMEAETRE” & 4 D
MIGi(a = 0.760) 7~ b5 F SEHVBFE AR, BRR AWM LREI30], M “XFHIFE R Rm
TR A T . BT ISR 2 o E R R ATI R, Hd 1 xR FE, 78
Zi e A CIp

3.1.3. LI 1 &R

MSTREAR T RSG5 R TR, AR A X 43 B S S E S (M - = 1.06, SD = 0.25; M s
=1.95,SD = 0.23; t = -18.902, p < 0.001), B RIFEHIER ML . 7= i U EI RN b, REART
o 6 &5 TR 2 B A0 7= it 5 S G ML B RN B 35 = T AR A 4 (M en = 6.22, t = 31.643, p < 0.001), HPM4
FEF= 5 E FE LA B B2 2 (M - ==6.23,SD=0.72; M 4s =6.22,SD=0.71;t=0.078, p>0.1),
RNEHIER AR toh, WAESANOSGIT AR LR EES.

A S BLR 3R T 2 53 M 77 1 (ANOVA)K U REAT T AR SS o Bl A4 R iow, 7577 A5 35 bl
TN, SRR IR b S5 225 B i B 1Y) BB 5 (F (L, 101) = 5.856, p < 0.05). FARTM, AME LM s
= 6.13, SD = 0.53) 1%} [ 7 Fh fR4L(M - = 5.84, SD = 0.68)7™ 2L B 3 Z1 ) i ML 85, HL 3@t 58I

3.2. L8 2: WWEBERMZSEOERAFEEHHNER

3.2.1. I8 2 PRI SHRA

A 2 BB IRR P TG BEE N, S RORR Hh S b RALI B R (O BRI, B BRI AS
SO RAEE R AER, X H2a. H2b A1 H2c HEATHGSG, SEIGAK I T 7= i 15 5 fa p LS 85 1 A B
PR -V T (1 7 it vs A L) o I AEZR 105 B 8E 242 B S S, RN HEBFEARN
183. L, ik 142 AN (74.9%), F#dFELEFT 21~40 % (89%).

3.2.2. 5018 2 M9REFF
ERFHI AT LSS AP, S20e 2 TG R K, TRk DS SR S I s, FREH, %
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TN ERURRE A, SR EENL A R 2 ANSIR . e, AR A SRR A A R E/E A
(A ELEE AN — KB E s s mHlE R . %A R SRR R VEshE AR, R,
B B K RS aL, B TR R o B, AR R E WL T A S BUSENEE, I B
RGN RE R, WERR N “GIAA, RIBET A BRI NH—X02sh . A, EWFE T
1A A JE RIS SN RS L T IR B oL, HLB I SCR A . A, A G T R 51E 2 BE 1A SR
15 A SR WZHEIXIREL, ZH0H Pt A s sl B s A TWEE” o Bk, gl e
RIAGSIG 4. B HIREI A SRR AR, OB ER. ZHROHRLAET R,
AR B R M OCIR AR B R (B W F AU BV ES) A DS &

i BRI Hb A R B (o0 = 0.720) M 5556 1 — 25 GCoBRBE B A e X e 5 [31], KA 10S &
FAATI S (R i, 1 ARIER R, 7 AR B RIE): 2580 B8 B R4 5 Robinson Al
Morrison [32], SKH “1% M RHE S XA 5 FIRRE RS « %R S BRI — 0 & 5 AN
T B FE, o= 0.747). HEDFREZRE . BN, GRS B . 750 E G
PRI LA RIS AN G AR B A DR R T R S S T B B, AR SR SR B AT
TES, DRI R A AR . R I R EXAS A SR A TIE33]: fa
HUEENE R X — S SIARMOC” #EATIE[30]; fENU™ EVEEAGEE “X — 20k 3R sl 1 52 i
IRR” S = ANNIHAT R [34]s 77 S A% S5 HUB AN i 5 5080 1 — 8. Frf ISR 2= e LR
HHATIE, Hh 1 RREEARFAR, 7 RREERE. P2 SRR IR [351 5, Jefrse iy
P A SR B, AR ST R . ARIRIR R R TR AR IS R S, L F
7T Ay, LR, T NS .

3.2.3. £ 2 HER

(1) BHRL

mi R VR AR A 36 7 AR S0 1, 5 R BoR, BOaets A 80X 4 1 7= i 5 A0 B (M e = 1.01,
SD = 0.10, M s = 2.00, SD = 0.01; t =-90.501, p < 0.001), /A IEH BRI . xS 7= i 35 FE LAY
AR = T A 4 (M s = 6.04,SD =0.53,t=52.073, p<0.001), HM4 T EZE%FM u- =6.05, SD
=0.54; M 4 =6.03,SD =0.52;t=0.237,p>0.1), KHUBHIGEHRENA R s EH TR &N, E
7 i RBRN A ] S 4 A S L™ B I (M - = 5.57, SD = 0.69; M s =5.72, SD = 0.66; t=—-1.538, p >0.1)
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Figure 2. The impact of brand origin on brand disengagement, psychological distance, and transactional psychological contract
breach
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Figure 3. The interactive effect of brand origin and corporate response strategy on psychological distance
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Figure 4. The interactive effect of brand origin and corporate response strategy on transactional psychological contract breach
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