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Abstract

As an important component of the county-level wealth-generating industries in Pingdingshan City, the
beekeeping industry has formed a certain industrial scale relying on the ecological resource advantages
of the remaining ranges of the Funiu Mountain. However, in the process of brand development, the
lagging cultural marketing of the beekeeping industry has gradually become a key bottleneck restrict-
ing industrial upgrading. This paper takes the beekeeping industry in Pingdingshan City as the
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research object, and through a combination of literature research and field research, systematically
sorts out the current development status of cultural marketing in the city’s beekeeping industry, and
deeply analyzes its core issues in cultural exploration, brand building, communication channels, con-
sumer interaction, and industrial collaboration. Based on this, from five dimensions: cultural value
reconstruction, brand system shaping, communication matrix building, experience scene innovation,
and guarantee mechanism improvement, this paper proposes targeted and operable optimization
countermeasures, aiming to promote the transformation of Pingdingshan’s beekeeping industry from
“product output” to “cultural value output”, and provide theoretical reference and practical paths for
the high-quality development of county-level beekeeping industry economy.
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