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Abstract

Under the background of digital rural construction, live-streaming e-commerce has become an im-
portant channel for the connection of production and sales of agricultural products and the increase
of farmers’ income. Agricultural products are characterized by perishability, non-standardization and
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prominent regional attributes, and the influencing logic of live-streaming consumption is obviously
different from that of ordinary industrial goods. Existing empirical literature mostly tests the effect
of single variables based on questionnaires and scenario experiments, while integrated theoretical
framework sorting is insufficient. This paper takes the “people-product-scene” framework of new re-
tail as the general guideline, integrates signaling theory and social presence theory, adopts literature
research, theoretical deduction and scenario paradigm analysis, conducts multi-dimensional decon-
struction on three antecedent variables, including streamer characteristics, product characteristics
and live-streaming background characteristics, constructs a conceptual model of agricultural prod-
ucts live-streaming shopping for subsequent empirical test, and puts forward a set of research prop-
ositions to systematically explain the potential action paths of each element. The contributions of this
study lie in systematically sorting out existing literature and establishing an integrated theoretical
analytical framework, which provides theoretical hypotheses for future empirical research, as well
as theoretical reference for farmers, platforms and operators to optimize agricultural live-streaming
practice.
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Figure 1. Conceptual model of agricultural products live-streaming shopping
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