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Abstract

Based on the ABC attitude model, this study divides Taobao live streaming marketing discourse
into three stages: consumer awareness, consumer recognition and consumer subscription, and
constructs a theoretical model, aiming to explore the influence mechanism of Taobao live stream-
ing marketing discourse on consumer cognition (C), emotion (A) and behavioral tendency (B) at
different stages. A total of 537 valid questionnaires were collected, and SPSS27.0 and AM0S28.0
were used for empirical analysis of structural equation models. The results showed that: (1) The
cognitive perception (C) of consumers in the live broadcast room was weaker in the first stage of
discourse and more significant in the second and third stage of discourse. (2) Consumers’ emo-
tional perception (A) is weaker in the first and second stages of discourse, and the strongest in the
third stage. (3) While consumer cognition (C) stimulates their emotions (A), both have a signifi-
cant impact on their behavioral tendencies (B), and emotional factors are more likely to drive
consumers to make behavioral decisions. According to the research conclusion, relevant sugges-
tions are put forward for the product marketing and emotional marketing of e-commerce anchors
and enterprises at the level of marketing discourse.
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Figure 1. Model path diagram
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Table 1. Descriptive statistical table of formal survey samples
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i1
MELE 64 11.9
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Table 2. Results of reliability test, Bartlett spherical test and KMO test
2. (EERI. Bartlett BREEAQIGFI KMO IG5 45 R

AR A4 TR Cronbach’s a {8 KOM {& Sig.
FEREIEAR 0.722 0.758 <0.001
ISR 0.744 0.708 <0.001
SRR 0.865 0.868 <0.001
IR A 0.841 0.723 <0.001
WEBNTEAR 0.806 0.789 <0.001
BIIEAR 0.763 0.735 <0.001
IR AR 0.866 0.864 <0.001
s AR 0.830 0.702 <0.001
THEEAR 0.830 0.702 <0.001
N (9) 0.832 0.717 <0.001
THIR(A) 0.883 0.861 <0.001
A7 Je i (B) 0.672 0.721 <0.001
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R IARE, TR BOR RIS 2 A BRI R B KT 0.3, BB ER R [BLAA —EM
FHRAE

Table 3. Results of Pearson correlation analysis
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Z 8], ¥IKT 0.5, ULEAREELEAR X AT S AR e 1R, FRERE BT . (FAT A (B)H “ BT
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Table 4. Scale design and validity test analysis results
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Continued
0.562 4SS ) BHAT I 0 00k <7 AR BRI
HEHEAR CEWCa KA 1. b EKHAN 27 XK T R “IR YR T BRI
CR =0.7854 0825 )45 ]
AVEZO0S83 oo B AL 1SR R S
0.716 “JFAN 299, &K HE 99”7 ik “IR”7 HEASHTINIER K
N 0.670  EfFik R MEEELE, ik R HEHLILE
iy g O ERBERMRESGL R G, wENRL
& CR = 0.8705 0738 “I&A T, FRII1000 7 Ak “IR” WEARZME MR T AU
W AVE = 05287 “HET 12 AIEBIERT 7 AL IR AR R S Sk
%) 0742
qer  CBIE199, BUE 99, BEAREET AL R KA H M
ML
FHEAR 0.771  EHEMBCHHE “TR” FHFER. HEBAT
A 0722 WIRMHRETFEAL IR A H OB EE
CR =0.8322 0.713  #h¥ik “F” WA EBRKTT . EEF
AVE=03539 0760  FHBmAIAL “R7 W TR EIBHIRE S
Hrin 0.753  H o TRARAEILR i 5E BHO 13 L
e i 0.699  JPeRRT ST T R RHLRSIORA T
AVE = 0.5414 R 0.754 iﬁzﬁ%%ﬁ@% WHEMATED, ik “IR” TR HARIE TR X R
74
BERIR R 0.734  FABMELFEIIRN B ik “I” SAMEFA—FE, B I B
(A 1 A 0.649  “FR” AL AL 2 Rk B G
CR =0.8489 & BT 0702  HEMBAMELE. AR, ik “3R” BHNMAE
AVE=05302  pemstny 0780 EUBIMMAUERLIERA. ik R SAKFRRIOME
R 0768  TABFUBMLBEALL “R7 A EGE, “R” SEPEE
WE 0.820  EWEIEMEIEAM, 2K UE
gi@%% et 0721 Lt AIEFZRT . L
AVE = 0.5844 Ty S 0.749 LB R jE I K 3 B 10 78
BT 0264  WE BRI BT EIEN
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Table 5. Model fitting
5. REHESIER

EPREE =y CMIN DF CMIN/DF  GFI  AGFI  NFI IFI TLI CFI RMSEA
wARATHENE - - <3 >08 >08 >09 >09 >0.9 >0.9 <0.08
YIRS 3520.245 920 3.826 0.736 0.703 0.766 0.816 0.801 0.815 0.073
BIESGHE 1925419 856 2.249 0.844 0.812 0903 0925 0912 0.924 0.048

AL - - HAH AR FEAR FEAR BEAR PR BEAR A

SHEIE G AR AT B4 0T, A HTEE SRVE LR 6, =B B S ELIR A TS A1 AR AL B
INHI(C) VR MIE R (A)A LM, H2mFE G BT 22 5. I 300 27 A X — B B 8 4
RSN BN ST, (H AR (0.277) EL S BB (0.146) Eoik, Hla. H1b Ror. ¥ 9% 0 2l [FliX
— P BB B TE AR A S0 1(0.675) LU R K1(0.241) B3 2, H2a. H2b BT . ¥ 93 5 9 Al
X BOE IR AR B BN R EY, AR BURRN(0.821) E A KU 401 (0.676) Z 5, H3a. H3b filar. ABC
BERRZ [BAFE RN, INFI(C) 2RI (A=A 500, o H 8 3 e = B IR s E i,
T8 2 BN 0B 2 S H A SRR A B A R B T IA 0.536, Hda oL, ABFFTIET ABC A& FERERY il 2t
PR BEAR AL T B N HN(C) s TH P38 15 B (A) &5 T8 238 14T A ) (B) P~ 2R 52, 43T Hicdh % BH 9 &
BT o3 BAT A S I ) SRR, (LY PR DA N B R IR E (0.652) A 1 2 4 15186 (0.810)
H5a. H5b 7.

Table 6. Analysis results of the influence path coefficients of each variable

F 6 BLEBMNTMBERABONER

iR R R PRUETL 2L P 84

N (o) <-e /N 0.277 BT
THE(A) <--- K &Nl 0.146 J.
N (o) <--- NG 0.675 o 52
THIEE(A) <-e kNG 0.241 JROT.
WHI(C) <--- H A 0.676 JAT
THIEK(A) <--- H A 0.821 Ji%AT.
TR (A) <--- INAHI(C) 0.536 BT,
17 i (B) <-- NE(C) 0.652 BT
17 A iE) (B) <-- THIE(A) 0.810 AT

*kk

e TRIRAE 0.0L KRR .
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UM T U = BB B AR T B A S(C) T B T (A) o T 9 47 1L ] (B) 2 I
HISEMNLE . LA 537 4 M0 45 O SCRBG VE R RO BB, (54t DA R 4516

SR 2 AP — A BB A 0 DA SR 0 B o 2 AR T B 0 TR B . B AR 3,
R SRR IR, L B R B AR B0 R R R — AL AR TR, T

DOI: 10.12677/m0s.2023.125422 4640 e RSE TR


https://doi.org/10.12677/mos.2023.125422

ELEY, &5

LD P 175 SRR AN B R R NGRS o T 9 3 A R — i BB B 18 AV 2 R N B B3, TR ARTEIX
—W B s BRONER M, FEESGESER, BRSNS RS AL TR R, D)
RE. MM SR EIRIZ A WSS RS TH, i 2 R R RS A . Y TR A IX
— W B E A TE AR RIS SR A R A T R, SRR . R BB,
FIEARISH AT ” HHL IREIEYRIERK, (EFLe T P RGN i R TG BT S . TR 5] S
HibFEIRy, fEsf B SR @S RIFM SRR, T TANEARRIE. BoEH S # R R, ibE
PRI IR RE AN WT AL B, SR THH 238067 i (0 A R0 B 1 [ B o s SR N o BOHHEALE = R R o
Z (B S RS N ZE [, R I TE A — 15 BARE I RF LY 7 B RO S AR S A . JERFSIERE.

R BRI, WEARZETRS . BE w0 i iAHe 5, wFBiEn. (A%, IEA
B AH RS A BB b, B SRAGE 9% 0l DR R SRR RN A RN 1Y)
[ B 7 3 Y B S O B E RS, SR P I B2 . IEE AR IX — 2T T P A
L IR AL IS SBR[, R 9 5 B2 B £ RE M I RCEA ), fHERSEE B FE R
PP iR RN RLER,  TE R G4 4R PR 5 B AR T HERE P o ERE S AR (B B ELZNAIVA @ . E 3R AT
P BATE B4 1] P9 S D0 AS [R] AR RIS FOZRUREL, A7 A BLRR A5 0% (D ) 1o 2 B Ik Ak, 4 238 76 B4R 1R
A0 HH D ST SRR AN 12 1 B B D SEAN B M TR 2, B 2 MR T BRI R R A RIS AE

(=) wie

AW T BIRVT T V8 LR DB TR B =B B SR AN I B 1 ORI AT el i
MmN, (R — R PR JE SR 78T DAZE = BE SRtk Lk — AR SO R R SR s A TR AR
TH PR NED L 1 BORIAT il (R s, n] g — 2D RN VA 2 A7 SO O SN R 52 06 R LA o

SE K

[1] Rosenberg, M.J. and Hovland, C.l. (1960) Cognitive, Affective and Behavioral Components of Attitudes. In: Rosen-
berg, M.J. and Hovland, C.I., Eds., Attitude Organization and Change: An Analysis of Consistency among Attitude
Components, Yale University Press, New Haven.

[2] Sears, D.O., Peplau, L.A. and Taylor, S.E. (1991) Social Psychology. 7th Edition, NJ: Prentice-Hall Inc., Upper Saddle
River.

[8] 4R, ZEENL BT ABC 4 SEAFAY (KRB WA ™ W SE R B 7E[3]. JbJy 2, 2020(3): 149-157.

[4] B2¥%, IR, WKT. AT ABC AFEEIR M B 07 P W SEAT AN STIE ], #OR#, 2022(12): 118-126.

[5] Z=3H, TIPE. 5T ABC AFERAIVH 2 & A WL S i [3]. w9, 2016(11):17-23, 52.

[6] Bz, TIL¥, TRl BERERREN2RHE 1 RAT AP VLRI L —— 2 T XURIE A 0], k&5, 2021
40(11): 64-71.

[71 FR%, skEL, =MEZE, & LA AT R B R[], AT, 2022, 41(4): 153-160.

[8] Meng, L., Duan, S., Zhao, Y., et al. (2021) The Impact of Online Celebrity in Livestreaming E-Commerce on Purchase
Intention from the Perspective of Emotional Contagion. Journal of Retailing and Consumer Services, 63, Article
102733. https://doi.org/10.1016/j.jretconser.2021.102733

[9] Shang, Q., Ma, H., Wang, C., et al. (2023) Effects of Background Fitting of E-Commerce Live Streaming on Consum-
ers’ Purchase Intentions: A Cognitive-Affective Perspective[J]. Psychology Research and Behavior Management, 16,
149-168. https://doi.org/10.2147/PRBM.S393492

[10] Z84=, RS, AUHTE. W08 R HIE ST NHESHE 8 WL SRR R AT ]. k&5 5, 2022(18): 57-60.

[11] E4, FREBL, W, & BEFEIUER T ZRE S N A REX I 28 0 2 2R R s ma w5 [J]. & EIRAL,
2022, 42(6): 59-65.

[12] ZENI, SKAEVS. AR ELAR IS 5T UG 532 R ™ b A S s LI 72 (0], Rk 4esFwt 7, 2022(12): 77-80.

[13] i, i, L BRI T a2 X 4 R (AT UE 15 2 BT I R B AL [I). R SR 4K 2 R,
2022(12): 134-147.

[

DOI: 10.12677/m0s.2023.125422 4641 e RSE TR


https://doi.org/10.12677/mos.2023.125422
https://doi.org/10.1016/j.jretconser.2021.102733
https://doi.org/10.2147/PRBM.S393492

	直播带货营销话术对消费者行为倾向影响机制研究
	摘  要
	关键词
	Research on the Influence Mechanism of Taobao Live Streaming Marketing Discourse on Consumer Behavior Tendency
	Abstract
	Keywords
	1. 文献梳理
	2. 研究设计
	3. 实证分析
	4. 研究结论与讨论
	参考文献

