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Abstract

This paper aims to propose strategies in agriculture certification management and branding in
order for organic agriculture risk management. The interpretation of China’s organic product cer-
tification mechanism indicates that the risk in early of the organic certification application pro-
cess includes pest control, weed control, insect control, cost control, as well as marketing man-
agement. Through analysis of China’s agriculture certification mechanism and consumer behavior,
a multi-certificates strategy is proposed in order for reduce the risk in the early stage, and another
product line extension and brand extension strategies are proposed in order for boosting up the
new entrant organic product’s market performance.
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Table 1. Organic certification process
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