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Abstract

This paper selects the literature related to the pricing decision of dual-channel supply chain,
firstly describes the demand function of constructing channels, then analyzes some domestic and
foreign literature from the aspects of consumer sensitivity factors, the difference of dual-channel
products, channel competition factor decision and pricing research under the concern of fairness, and
finally analyzes the shortcomings of relevant research and puts forward the research prospect.
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Table 1. Consumer utility function versus linear demand function
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