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Abstract

Based on the planned behavior theory model, this paper discusses the influence mechanism of mi-
nimalism on consumers’ green consumption intention. Previous studies attributed green con-
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sumption behavior mainly to environmental values, but ignored the role of minimalist consump-
tion in green product consumption. The empirical research results show that the minimalist con-
sumption concept can affect consumers’ green consumption intention by influencing their green
consumption attitude, subjective norms of green consumption and perceived behavioral control of
green consumption, but the impact of green consumption attitude on the subjective norms of
green consumption is not significant in the model. The research conclusion well analyzes the for-
mation mechanism of minimalism for green consumption behavior, expands the study of mini-
malism in the field of consumption, and provides theoretical suggestions for the subsequent study
of minimalism.
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NN — PR A BT R, BANE T HARSR AT 238472, W] LA SR RV (A A AC 28 il
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Figure 1. Theoretical model of the influence of minimalist consumption concept on consumers’ green consumption behavior
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Table 1. Setting of questionnaire variables (questions) in this paper

® 1. AXEETE(EH)HRE

A i L B3 (e

Minl  WIRAES, BT EIEREO™ SN3  FGAG I ORILPEACH TE AT 5 B 5 LB

Min2  JREH S5 10 AT ISR s D i PBC1 GG H R BEARWIFA LB BEAH 5L 2 /D
Min3 AR ABEZ” IR PBC2  FRGLAFIAHRENE LA R AR AT 5 A BL IR i

Al RGN SRR R P AR 2 R e PBC3 AN A DRI BEAC I AN 239 I 2L 30 A
A2 PRSI SEIA R AL AR K KA AT A Pl REEBERM 1A RS R A E 25
A3 RERNAZAEINERE R P2 FRIEEREIEIR SR I A S R AR TR
SNI  REHRIRERBEFAREZANTFER  PI3 RESHEIA R ER B BRREIELRIIFAN
SN2 MM RBPERBE SR EER P14 WIRFEEWE, WIS R

(=) HAEFRE

A YRR TR A E T 1) o A b e T S 3T, RN TR 2022 4F 9 H 22 H A 2022 429 H 23
H, JLUE 4 57 4. RIGEMEEE SO, Fi. 20, BRI AWK FEN NFEEREE, B
SOETRFLTE S SR RS R SR T T SR TH PRI T A i R S € Y Bl A )
IRIEHIL A LB T B R R E RPN ORI, TERCT B AT A1 24 MG TSRS RN
AR YR A 0] A5 1) B R B SR AL T R} H AR

A AT IE 2 a4 B W i 45 G T, AR R 2022 4F 10 A 1 HZ 2022 4210 H
12 H, LRI 537 G, WSIalA 2004 498 43, A RRINCETY 92.7% . BT RPT SIAERe . Ml
0 AU R S 5000 10 78 o T i 4, B — e MRER M, NS St sl S IR

5. FIRAES KRR

(—) EERK
ATFFT LA 498 43 F R a) B A FERY, ] SPSS 26.0 XF 16 W48 & 1 R AGHEE AT (S FE i (WL
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2), MVAEEERIRTER Cronbacha’s o RECH 0.924. 43T H L, AR E 3 OH WS Minl. Min2 Al
Min3). SR PR A BE (AL A2 Tl A3) Rl 2% WL E (SN SN2 Fl SN3). x4 78 2 B k4T A% (PBCI
PBC2 I PBC3) LA K St (0 1 2 & EI(PI1 . P12, PI3 Al PI4)[¥I15 FEAG 648 4% Cronbacha’s o RE(5-J24 0.908
0.844. 0.876. 0.891 1 0.819. M AfE AR AL A TUH 1 HME EEfa bR A 0.8, PHULiZ A & iE (5
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Table 2. Questionnaire design and statistical analysis

2. BRIBRRIT RGO

e " P (R 1~ 2 Ay 37 ZE L E HEEE
R AN Il AR E- )
B MEA AL Cronbacha’s a 2 Std.Estimate AVE CR
ey Minl 0.906
mﬁifﬁ* Min2 0.908 0.867 0.8150 0.9296
I
Min3 0.834
Al 0.904
SR AT A2 0.844 0.883 0.7581 0.9037
A3 0.823
s SN1 0.887
’%@ﬁiﬂ* SN2 0.876 0.837 0.7622 0.9057
b3/ IDEA
SN3 0.894
R PBCl 0.9
Z YH RGN
P PBC2 0.891 0.852 0.7620 0.9056
AT ¥
PBC3 0.866
PI1 0.799
PI2 0.801
SayH A EE 0.819 0.6597 0.8857
PI3 0.842
PI4 0.797

(5 BUERS

AHIEFT LA 498 304 R B 3R, ] AMOS23.0 BRAFHEAT RO RS . FR AR BGIE 1 R 43 M () 45
R, BB A B IR (0 W 5238 B AR AE DR T3 (I R T 0.7, BB fEAS & (1) T3 07 ZE LS AVE 4
B4 0.8150. 0.7581. 0.7622. 0.7620 F1 0.6597, KT MM 0.5, SRR AEEE CR
433104 0.9296+ 0.9037. 0.9057+ 0.9056 1 0.8857, KT IEMEMH 0.7, BEHIA M6 R SUKE R AF (W& 2).
AR I UE 1 KT A 5 R T S, BB AR AR B MRS ARG, HIBEAR B = SO P&, 4
o3 B LUV RN SR (7l B BT NI 1) AVE P IRE IR T HeBE LR, BARGHXHE,
{HER T PR AS BE RN SR SR R R, AN AHR RO T AVE PO, Bt LAR] DL e AT 181 X 50 2
FEAEUF(WAZ 3)o MR 0 5 SR BE AN DX 00 280 B8 (s 6 45 S mT AAS- 60, AR 7 r () 5080 T DA i 2k P A
55, (HR AR HEAREET A A L.

(=) BRI A BB AR 56

8 AMOS23.0 XF A LI 498 4545 R0 46 06 AHIF 70 R B AR AL R AT 2540 7 ZE A0 o AR A
GERAT AL 4), B R T A BN 3.462, K THAEDL AL 3, NT A2 58 5, FikA
BRI J7 B B L g T AT 332 Ya . ASHIF 55 9 RMSEA A4 0.070, KT FRAE(Y 0.05 1E/NT AT #5244 0.08,
JE T2 Ya . e ERCERAR TLIL NFI. CFI. IFI. GFI f1 RFI #5F 0.9, 1MisT 0.9 )& TR 4
MIERCEfa bR . ARYE LR BIE R EEFEFR AT A, A FC AR B AT AR i) 45 504 0L A AR B
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e B SR TS FE L S B 3 UM AN SR 3 SRR AT o da ] BB % 1535 1E s i 2R ekt S A,
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Table 3. Discriminative validity test table of latent variables

3. BTENXSPERER

Min A PBC SN PI
Min 0.903
A 0.874 0.871
PBC 0.784 0.685 0.873
SN 0.782 0.754 0.613 0.873
PI 0.832 0.824 0.803 0.798 0.812

T FEREXT AL AEE Y AVE SFOTIR, HE R R AAR S R L

Table 4. Main indexes of model fit test
4. RBERERE N EEIER

G x2/df RMSEA TLI NFI CFI IFI GFI RFI
FEARE 3.462 0.070 0.958 0.956 0.968 0.968 0.922 0.942

Table 5. Fitting results and hypothesis testing of the model
= 5. REMMAER MR

&% Estimate S.E. CR. P &t

HLAR 8 32 S S — G i P A 0.874 0.044 19.966 HE

H2: A% 3 ST P — SR Tl 2 WS 0.559 0.125 4.486 &
H3: A 3 SO 20— Gt 24T et 0.818 0.045 18.353 *“ SR
H4: G001 3A T - 00 2 FTa 0.322 0.130 2.484 0.013 SCFE
H5: G600l A gt 3 s K 0.302 0.074 4.111 F&5

H6: SR U EMMTE St T = K 0.288 0.053 5.376 B
H7: G BT A5 il — Gt 2 0.360 0.049 7.342 w X FF

H: REKFE: p<0.001 (7.
6. B4

() BiRsiie 5 RN

AT FCE RERTT AR 3 SR — RS E L RE 75 LU A 75 BERE S2 MY 9 8 SR i BRAT 0. A
WA R AT LS, VRO — A EIE, AR T SCRENS 2 28 2 i 8 (M 2R i AT, L2 L
Ay AT A ST SR I S S R (LT AL L AV B T LR AN S BRI AT D ) 2 T X
B LR O B P R R, T S R R B RE TN SRAT U AE bR, L RIVE 2 2 2l BRAT 9 2T T
M T O AL A 20 o 1X 5 Nair A1 Chan 5% ST B EE W T 9 8 2 607l S AT BT S 4 R — 2
R—85R 9058 1 e (Il S AT I HT B W R AT T, O ELARE 3 SO SRS S BAEAE (BROR SR %)
feth “JEwiBfe, MEUAR” B BRSNS SO BA ORI AR RIE . Rl ABE TRt — P IR 5E 1 U
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