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Abstract

Currently, people are pursuing a higher level of life and paying more attention to spiritual enjoy-
ment, resulting in an increasing demand for entertainment. The leisure and entertainment market
and leisure and entertainment App have developed rapidly. This article mainly uses unequal prob-
ability PPS sampling and simple random sampling to select 588 residents in Wuhan for a question-
naire survey. 528 valid questionnaires were collected, and based on the characteristics of the col-
lected data, a binary Logistic model was used to deeply explore the personal basic characteristics of
leisure and entertainment App recharge users. Then this article uses principal component analysis
to explore potential users, comprehensively analyzes the consumption characteristics of different
characteristic groups. Based on empirical results, relevant reasonable suggestions are mainly pro-
vided from four aspects: the price, function and content of leisure and entertainment App members.
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Table 1. Descriptive statistical analysis of basic features
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Figure 1. Recharge intention of leisure and entertainment App users
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Figure 2. Reasons for recharging leisure and entertainment App
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Figure 3. Types of recharge for leisure and entertainment App
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Figure 4. Recharge cycle diagram of leisure and entertainment App
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Table 2. Binary Logistic regression analysis results
2 2. 3T Logistic VAN IER

R & RS A¥B P {H
A <0.001

. FE ZL Gk s 1.744 0.004
Ak e A 0.941 0.123
FHoAth 1.786 <0.001

mc (<1000) A 74 9% 1000 JC LA T 0.014

mc (1000~2000) A 7H 2 1000~2000 7T [H] —0.748 0.08

R mc (2000~3000) H 74 2 2000~3000 7T [H] —1.566 0.003
mc (3000~4000) H ¥ %% 3000~4000 7t [H] -1.384 0.043

mc (>4000) 3 % KT~ 4000 75 -2.349 0.003
SE R Xo (0, 1 &) 2.661 <0.001
T PR more (0, 1 A5 &) 1.208 0.042
Gig el constant —2.439 0.006

DOI: 10.12677/mse.2025.141022 212 EHR S T


https://doi.org/10.12677/mse.2025.141022

T4 &

EIHZE R R (1) o2 sl B g ), S5HRIEE AL (AR AH B, BURF AT SL By 53 T %
HAh TAEZ WA R K TEHEZE M P /T 0.05, 2% Employees [ REUNIEEARBITKL, X
IR R IR B 55 App IS S48 FHAATE IR I s, 3 HLCAR 5 S8 R R IR 2% 5K App FRAE AT 2%, X ]
R TAE G &N E B, NGARIFTRRE R (2) FH RS HBC T E AT e tEiiok . 5 R4
L IE 27 /NT 1000 75), HVH 2R 7E 1000~2000. 2000~3000. 3000~4000 Az 4000 LA k- f#) %045 K4,
HZH8 P E/NT 0.1, XU H 9 SO TAS BRI SR N 2R App 23 SRAT il ig i, HOAH 2 5
B2, AR R App B2 5SS . (3) 2% App HIFSIEHEAE N & R e i BB BA B &
Walo MIEIHZERATDLE H, R Xo FARECNIE HEEME P {E < 0.001, #1812 SR F b A FHiZIR
INIESR App FIZEMEAT B8 Dh R 20 2 B = AR W28 M g i o SRR A N AR IN I R App e B4 2 AN
JEERFEAIRIN G R App ZEEAT 9% 5 DT P iz Dl e+ o, DRI S hn e 7 4B 8 AR IR 262 5K App 1)
R IIRE -

4.3.2. BBV

T MR L, ARSI T 300% £ X B E 5t logistic ALY HEAT LG5 Tl . S0 i)

MEAL N

T

g

= _ eXp(ﬁo+ﬁ1)<1+"')
PSR L oy - )

T &5 R U 3 R

Table 3. Model prediction evaluation
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Figure 5. Cluster analysis of stone plot
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Table 4. Customer type cluster center table
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