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Abstract

This study investigates the impact of consumer return risk on supply chain decision in live stream-
ing e-commerce, analyzing the optimal strategies for brands and platforms among “no live stream-
ing”, “store-operated live streaming”, and “influencer live streaming” under both resale and agency
cooperation models. The findings indicate that under the resale model, the platform’s live stream-
ing strategy is influenced by consumer satisfaction rates and return costs: when satisfaction is low,
refraining from live streaming is optimal; when satisfaction is high, influencer live streaming is pre-
ferred; and in moderate satisfaction scenarios, store-operated live streaming is more advantageous
if return costs are low, whereas influencer live streaming becomes more favorable if return costs
are high. Rising return costs suppress service effort inputs in store-operated live streaming, but
influencer live streaming maintains higher service levels due to commission incentives. Under the
agency model, the agency model dominates when the platform service fee rate is low, while the re-
sale model is more conducive to risk sharing when the fee rate is high. When the influencer’s fol-
lower ratio exceeds a certain threshold, their fan effect can offset the impact of high service fees,
thereby expanding the applicable scope of the agency model.

Keywords

E-Commerce Platform, Live-Streaming Returns, Distribution Model, Live-Streaming Marketing,
Fan Effect

Copyright © 2026 by author(s) and Hans Publishers Inc.
This work is licensed under the Creative Commons Attribution International License (CC BY 4.0).
http://creativecommons.org/licenses/by/4.0/

1. 5|15

BEAE B AR S BT RS PO R R, & B C e ERE 57 e RS TS 2024 45 UK
I3 IR 27.6%H1 21.7%, ‘Rt LR T R Ik . T Sl R BB R NG & . 7ER
ERUESETT T, Yan Z5[1]H1 Wang S5 [2]7E4 FIREIAFIEEL N, 20058 1 AR R R m)
A R BAE S AREA SR L B LA Shen S5 [31HE— B4R 7% & NIE 9 F X8 5| AR 152
M

EARHRE VE ZA R IRIE, WG| AR AT R 5 B AR B Sk AL . 2R RS S Ak A
PE KA L2 FEREAN LT BE Sy, WAESVED SR M. SRS B BRI S e A, Bl g B
Filig o FIRTFAFAPRACE N GOSN B, BT U IE R8I BT 6 20 B B 0 E I S Yang 55
[S1bEAL T EARACH . AU 5 e AU = R R 22 57 . Xu SE[6]1R 1, M 208 22 30K Ho R 4%
7 A RE IS, RER ] AR RS R s BRIESE(7]iE5 Stackelberg IR T AL, FELIE
7o ity A0 SR AR SR s AR AE (812 T 4R B, 19t ELREF & e i 5 R i A4 N3
g o

XERET S, EREEYIEERR AU U . BRARBR BT XU, th PR JCik SERt (AR e i 1T 7 A A (EL A
ek, it ZHRFIRFLRIUIRSS LIRTHE R « Davis 55910 TR, iRk E A T1H S il
BT TR ARSI, 551 KB BAT A Guo 5[ 1013E— 40T 7 7 RE £ TR 30 73 48 5 SRS 1 48 )42«
WG 45 [ 1 1) AAVH 2 B AT 0 H BERR T 1 AE 2 Z2 65 70 NLX SR UV 2 BLAT WO TT 585 R AR 12] 3 T

=

DOI: 10.12677/mse.2026.151019 182 BRI TR


https://doi.org/10.12677/mse.2026.151019
http://creativecommons.org/licenses/by/4.0/

EHIE 5

Hotelling #%, BT 118 T212 9% [ xS RS ~F £ 5 B Sk 1R 52

A W U R 25 R OR B RS 32 78 1R SR 52 e K AR SR o A B e BRIV o A ST DAL
FE S RMEEOIFE R, SINBIEAR, MEEEAERE. i SIE =M 10 gt R R,
ARG e &5 REB T B E R RIL R, AR TS T 0BRSS A R £ it
KA

2. [elEfEE S R

AW TR > SRR S T S A A TSR CA R T AL BN BE, PRSI S0 IR B U A
L HR 22 UM LA T S P PR B 1) AR SRS A A i R A £ A S . AR AT,
FEL T 1 €5 R BB 20 ) PT A =M B SRS (N SN LA . S5 SRR AIE NG ) . ELAR R AN B Ss  Tn
1.

bR | bR T R i A |
WRN WRL WRK r 7 V&
v v L L AK
B RFG Cmmrn O oaaem | amre | p o wwre | 2% et Dugwe pe e
pRN pRL eRL pRK eRK
x . —y
s wh wmE e i T
PRk EHHERE B AHE pAE EHERE pIN (S
Figure 1. Supply chain structure of live-streaming e-commerce under the resale model
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Figure 2. The impact of consumer satisfaction rate and return processing costs on the selection of live streaming marketing
strategies
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Figure 3. The impact of platform service fees on the choice of sales model strategy
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