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Abstract
By the end of 2023, the proportion of people aged 60 and above in China’s total population reached
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21.1%, and those aged 65 and above accounted for 15.4%, exceeding the international deep aging
standard of 14%. This indicates that China has fully entered a deeply aging society. Against this back-
drop, the silver economy is on the rise. As a positive lifestyle, “silver-haired tourism” has become a
core component of the silver economy, gaining recognition among the elderly and playing a significant
role in improving their sense of happiness. Taking the elderly aged 60 and above as the research ob-
jects, this report collects first-hand data through questionnaires and on-site interviews, conducts em-
pirical analysis by constructing an OLS model, and concludes that the elderly’s travel experience,
travel expenditure, and travel perception are important factors affecting their sense of happiness.
Therefore, all sectors of society should attach importance to the travel needs of the elderly, provide
more high-quality tourism products and services to promote their physical and mental health and
quality of life. Meanwhile, the elderly should also make reasonable plans for travel activities accord-
ing to their own conditions and needs to ensure the quality and effect of travel experience.
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Figure 1. Changes in the proportion of China’s population aged 65 and above from 2015 to 2024
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Figure 2. Radar chart of comparative research focuses on silver hair tourism at home and abroad
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Figure 3. Excerpts of partial data from the survey questionnaire results
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Figure 4. On-site photos of field research
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Table 1. Descriptive statistics for the overall sample

= 1. BRIt

3 HMH prifEE /MA TN
Happiness Improvement 0.82 0.38 0 1
Gender 0.23 0.42 0 1

Age 68.25 6.83 65 80 LA I
Income 2.58 1.27 1 5
Residence 3.21 1.34 1 5
Health 3.65 0.89 1 5
Travel Frequency 1.34 0.68 0 2
Travel Purpose 2.31 1.02 1 4
Travel Cost 2.25 1.08 1 4
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Table 2. Grouped descriptive statistics
= 2. SRS

B SEAR B4R S+ 4H (Happiness_Improvement = 1) SEAR AR T 4H (Happiness_Improvement = 0)
Gender 0.21 0.32
Age 67.85 69.56
Income 2.62 2.35
Residence 3.25 3.08
Health 3.72 3.38
Travel Frequency 1.42 1.05
Travel Purpose 2.45 1.89
Travel_Cost 2.38 1.85
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Table 3. Analysis of regression results
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Income 0.12 0.04 3.00 0.003

Residence 0.05 0.03 1.67 0.10
Health 0.15 0.04 3.75 0.0002
Travel Frequency 0.22 0.06 3.67 0.0003

Travel Purpose 0.08 0.03 2.67 0.01
Travel Cost 0.18 0.05 3.60 0.0004
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Figure 6. Bar chart example of age and well-being improvement
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