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Abstract

The rapid development of cross-border e-commerce makes English communication become the key
to connect the global market, and language and cultural differences become the main obstacles
to cross-border e-commerce communication. The purpose of this paper is to explore the basic
preparation, effective communication channel establishment and negotiation strategy of English
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communication in cross-border e-commerce for enhancing the communication efficiency and pro-
moting the success of the transaction. By analyzing the characteristics of cross-border e-commerce
English communication, this paper proposes the strategies of understanding international trade
terminology, choosing appropriate communication tools, constructing a professional communica-
tion framework, applying polite phrases, setting negotiation goals and bottom lines, and negotiating
flexibly. After implementing the above strategies, cross-border e-commerce practitioners are able
to understand customer needs more accurately, reduce misunderstandings, improve customer sat-
isfaction, and promote smooth transactions. English communication in cross-border e-commerce is
the key to the success of cross-border e-commerce business. With adequate preparation and effec-
tive strategies, practitioners can overcome linguistic and cultural barriers, realize smooth commu-
nication with global customers, and promote the sustainable development of cross-border e-com-
merce business.
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Table 1. Overview table of business culture and etiquette in different countries/regions
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Figure 1. Cross-border e-commerce English communication framework flowchart
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