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Abstract

With the development of the shoe industry in Putian, Fujian province, the shoe technology and
production are becoming more and more mature, accompanied by more and more unfair compe-
tition in the production and sales of genuine shoes. In order to regulate the production and sale of
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counterfeit goods and normalize the transformation of Putian shoe enterprises, the Putian Shoes
Association announced in 2022 that the collective trademark of “Putian Shoes” was approved and
registered by the State Intellectual Property Office. This paper discusses the positive and negative
effects of the collective trademark “Putian shoes” from the legal perspective, and puts forward the
corresponding legal adjustment and management measures. Positive effects cover the improve-
ment of brand awareness, quality control and protection of consumer rights and interests, but
negative effects such as false publicity, negative reputation and damage to consumer rights and
interests need to be regulated. The law should improve the collective trademark system, streng-
then the role of management organization, strengthen law enforcement, encourage honest man-
agement, enhance intellectual property training and publicity, so as to achieve a balance of posi-
tive and negative effects, and maintain market order and consumer rights and interests.
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