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Abstract

In China’s railway passenger transport, the static pricing mechanism has been implemented for a
long time. With the market-oriented innovation of the railway and the fierce competition with
aviation and other transport modes, a dynamic pricing method has been implemented in some
high-speed railway sections since 2018. However, due to the long-term fixed fare mechanism and
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market background, China lacks mature flexible pricing and marketing experience, and the deli-
cacy of the fare system to adapt to the market demand needs to be improved. In Germany, France,
Japan and other countries with plenty of high-speed rail operation experiences, a variety of ticket
pricing systems and marketing mechanisms have been developed according to their own passen-
ger travelling characteristics. In terms of ticket pricing, adjusting and marketing in these coun-
tries, passenger transport products and sale modes, which reflect market characteristics in a fine
way in combination with different travel groups, different travel periods and different travel
needs, have been designed. In this paper, the railway ticket pricing and marketing experience of
Germany, France, Japan and other major countries were analyzed and discussed, and on this basis,
strategic suggestions for the pricing and sales of high-speed railway tickets in China were summa-
rized and proposed.
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Table 1. Considerations for the adjustment strategy of railway ticket types and prices in Germany, France and Japan
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Table 2. Weekday and weekend ticket price fluctuation of DB Hamburg-Munich (single ticket, second-class, unit: euro)

T2 BHENE - REETHSARENEHBER(BAR, ZFE, Bii: KT)

H i A— 7 A= FA AR AN JAH
R B 95 37 59 95 115 79 67
PR 142 142 142 142 142 142 142

Table 3. Impact of advanced purchase date on ticket price of DB Cologne-Munich (single ticket, second-class, unit: euro)
3 EHME - REERRAIMEASANENNEZMER(BRAE, ZF8, B: Ki)

T EE R[] ESPS i WA~ AT =ANAR
EM G ARUE) 107/112 67/112 67/112 19/112

Table 4. Impact of board time period on ticket price of DB Cologne-Frankfurt (single ticket, second-class, unit: euro)

T4 EEHRME - EZRBHITHEERNENPEMBEL( AR, ZFE, Bii: KT)

i 1) B 3:00~9:00 9:00~12:00 12:00~14:00 14:00~16:00 16:00~18:00 18:00~20:00 20:00~21:00 21:00~22:30

EZHy 29 35 ;12 29 63 49 ;1? 29

Table 5. Ticket prices of different departure time on weekdays and weekends of SNCF Paris-Lyon (unit: euro)
=5 FHER - ERTEH/RARESNEENERA: KiT)

TAEH BAR
FIZETFATR B =M FIZETFATR B =M
6:00~7:30 76.3 7:00~15:00 58.7
8:00~16:00 58.7 15:30~20:00 76.3
16:30~20:00 76.3 20:30~22:00 58.7
20:30~22:00 58.7 — —
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UeAh, IR 7RSS ESSRERE. MEUNRELBT . STTAEIT RSS2 MR TAL
BAr. BYSEAERTIRIES W MR, A A E RS T SBUR . Al R 2w #A AH B 1) S 1 I
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FEHA, IR ARINHIZE KL AT, MRS R T PUE SOE AR Gk ] 2 e v,
[l SR AU N A AR AR 55, SRAE M AR 4255 . AEME 5 1 RGE TN ERE BRI X B Nk
bR HERR AR, IR

33 HREBWHEERRGNRAZY

T T3 s G, 40 R0y [E A0 R M T Je 7 AC 2 A B T AR AT 9o AR TE AR 5 B R G e N A )
HIECE R R, (R PR, R RGEIES, WEEES T TS5 I 228050 .

M 2002 GG, AR X KRR B AT B RS B ERALA, RO R AE DA BLRE R A R ZE Ik
2R AN B 2EA B SIN T T CAEMTAS o TP S5 AT R 5 0 A e S P (A 26 A B SE A 20 15], IF
£ 2003 FXF RGHEAT TIBIE[16]. S5 SR o B BN O BEAS BRI GUAN R, 1207 %8 E A AN A%
FRURRTE P TSR A TN AR X TR SR PR AR B o 1928 TURES P BRALA, 5Bk 73410 B0 IS i s s A
N KIEBEK (U022 6 Fizr) [15], 7E 2002 #| 2008 4E 8] i F = 1 7%.

Table 6. Revenue and traffic volume of Deutsche Bahn from 2004 to 2012
5 6. EEIEAT 2004~2012 FEWNRIEEER

G 2004 2006 2008 2010 2012
ONEEY;]9) 23,962 30,053 33,452 34,410 39,296
HiaE(ATIN) 1695 1854 1920 1950 2213

JEEE(EAANAR) 70,260 74,788 77,812 78,582 88,433

20 et 90 4EARY), IFR TR RS0 . AMAMLEEIRF LR RS, WIS #(RailRev).
i ZI7 1% (RailPlus) BA & iz /1% #E(RailCap) & 4t H 1, RailPlus fil RailCap &4t LA A [FIE L T (1S
Z13 g4 B AR; RailRev 2 G0 32 RF sk i AR 45 i B I ST RIS i R 40, R EAHE T/ER
B, WaiRaE, AT, 3B ) RO LR AT FR S E . RailCap & Gt A% OS2 JE A B
TR, MRAE RailRev FRZuE H B HT I T RIS A 5 51 42 e B, AR o KA 7 &R kb
R, A RGAMAT AR 45 B A B A e, 38 w] LS B 4 M3z AT B i B e [17]. i il A
IE, ZREMMRHLE TGV L2k B MR 2 B 153 17 78 /0 AR BI[18], AFIRBRAE T2 I 3835 B4 41 1) 175 0
TR TRE ISR R S, R T R TTA 0 HI[17].
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