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Abstract

With the continuous development of China’s economy, the people’s quality of life continues to im-
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prove, the level of resident consumption is also growing, in order to study the changes in the con-
sumption structure of Shandong Province, this paper takes the consumption data of urban and
rural residents in Shandong Province from 2004 to 2019 as an example, first uses the basic de-
scription statistical method to analyze the proportion of consumption expenditure in Shandong
Province, and the study shows that the consumption structure of urban and rural residents in
China is changing from survival-type consumption to enjoyment-type and development-oriented
consumption; and then uses factor analysis methods to statistically analyze the structure of urban
and rural residents. The study finds that the consumption structure of urban and rural residents
in Shandong Province has similarities and differences in different aspects, and at the same time
draws the development trend of the respective changes in the consumption structure of the two.
From the perspective of optimizing the consumption structure, this paper puts forward reasona-
ble suggestions for the consumption of residents in Shandong Province.
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Figure 1. Trends in food consumption ratios of Shandong Province

1. RS RmEBLHIEES

1 BRIZIZRA 2004~2019 4FJ& & fhE P b Ei A ghiass, vRLEH: W2 BRI B
WL EANT SR, 4 %I H 2004 4E1F) 34.44%. 41.96% %% 26.06%. 27.82%, KATE R HIH
L AR TR 2, XRFRME SR RECARWIRG, EEKEARTEET, .

212, WREERKREHEIK

REWH, WRETREMET ENEAERZER, EEERERRX T8 RN IHsCH. T
By NMITH SRR RS R, X TRERTRBRELZ R, AFRAAR R R SR O
FPEE A E A FR R, (HEEE 2T RN, ANTSAEEE I, X7 R W R g e
ACHEH B 2.

DOI: 10.12677/0rf.2022.122027 264 BE 51


https://doi.org/10.12677/orf.2022.122027

A, ARG

— R E AR G L

45
< 35
g 25
X — WHEERAEE RS
J
O

Figure 2. Trends in the proportion of clothing consumption
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Figure 3. Trends in the proportion of transport and communications consumption
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Figure 4. The changing trend of the proportion of cultural, educational and entertainment consumption
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Figure 5. Trends in the proportion of health care consumption
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Figure 6. Trends in the proportion of residential consumption
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Figure 7. Trends in the proportion of household consumption
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Table 1. KMO and Bartlett tests of the proportion of urban residents’ consumption
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Table 2. Results of factor analysis of urban residents
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Figure 8. Trend chart of factor score of the proportion of urban residents’ consumption
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Table 3. Tests for KMO and Bartlett of the proportion of rural residents’ consumption
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Figure 9. Factor score trend chart of the proportion of rural residents’ consumption
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