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Abstract

The outline of Health China 2030 emphasizes the use of social media in health information com-
munication. Health knowledge communication enabled by social media relies heavily on reci-
pients’ knowledge adoption and sharing behaviors, which depend on their combined perceptions
of sources, content, and information sources. However, little attention has been paid to the varia-
bility of the impact of these factors on health information adoption and sharing behaviors. Based
on the fine-grained processing likelihood model and the theoretical literature related to user en-
gagement, the central path (information quality) and the marginal path (source credibility, per-
ceived value of content, and perceived usefulness) are used to explore the mechanisms of user in-
fluence on health information adoption and sharing behaviors and their differences in the context
of medical and health WeChat public websites. To test the proposed model and hypotheses, online
situational questionnaires were used to collect data and test them empirically. The results show
that 1) Content perceived value and usefulness have significantly stronger effects on both user in-
teraction behaviors than source credibility and information quality; 2) Perceived usefulness has
significantly stronger effects on adoption behaviors than sharing behaviors. The findings enrich
the literature related to online health information user engagement and provide practical refer-
ences for healthcare organizations to effectively use social media for health information dissemi-
nation.
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2016 R AN « “fREE 20307 MLRIEL) BIATE 1, RIS ERAREHEA L TAECE RN
o [ [ 2R, R A A AR, R ARk, (R HE i RRECE A R R &, X TR A AR
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R, FRATTIIF 5 s A MR A 10 X 20 {3 R A A 5B o i o 2 () 9 P SB(ELAN [ (R AT SR CRAN AN 43
) HWR, K TR G0 T AT A A5 A (elaboration likelihood model, ELM), M DU 52 i {5 2 A 7 )
AFEFEZEAE B PE, RETEEE, REE R, PR ENE) IR TR T % Fh PR 36 78 fh e (i e S R A% 1%
IEFE A R BAT AR B . BACSR UL, AN TT B LR FC DY B R 30 4R A AR RN o AT N
A TR

2. BRHR
21 HEJERORRAAUGE: RRNE57F

RS B RV EAE R RS, Hrh WA E AN, FERMEZE SNAERN LS. BR
EW AR KA BRI LIANA TR, (EIX S TOEAE s KIIRR A J7 T A 2 2P T REAR AR AHELZ T,
FIARSE SR A A AR T AR R GBI [2]. B R ER M R =TT, AN A
F o RIEGIIR GG F) ML R F[2]. WNIZAE LW, EAMUHEEEICE 5N AR E(N S WA H),
HHEERZ, ERHES LN 0P # Al AR (R AR R A G ) S H (N PR S ) . SERTHY
WETERMY, KR T R ARIERIRFIE 2 A, 55238 R AL A e 32 3 (e X AR S R A B
B2 AR P SR 5 WA (AT REIE A RIR) S L, T RIRSE = MI R SE 5235 AR5 e 52
BT & B e BT I PR ELB)

2.2. $&4mfn T AT REMEAE R (Elaboration Likelihood Model, ELM)

N T RN ER AN P ] 52 2045 B R T P AR S B B BhAT A, SRADRS 40N T n] et AL (ELM)
FIFEEAL AR o RS4RI T nT Re MER AR YR T & 2%, | Petty A Cacioppo [3] E k$2H . ELM LA, 15 EiE
it bt 4% (central route) 534 25 4% (peripheral route) 52132 A FIAS EERIAT N BT 48 Z A P55
BN R SRS ESAT N, G822 A5 15 5 P M 61 58 F 3 SR 748 FE 54T N 3]

JERT AR B FT COE SEH O BE A 5 L AR 20 E B CE W = AR R E R, HFIRIE T ELM 7E(S
R UEIE F . Jorp Sussman AT Siegal [4] 1B 70K ELM BB FH B T IELRA(S BALHE, N RZAM
15 B RGT HZ B R OB R (F B E) 5 L4884 CRIF AT E ) 540 . Cheung Z5[5]IWF ALY JE T ELM
B, i — D R ENE B EMRIE G A E AR, HX 2 G BRAT N E A .
AR FETZB TR, PARIT AR BERTUE A AT R, {5 B S AE O B AR kU il 15 BEAE i 2
A2, WA G B BT NI R E& .

i b, ARSOHAEDALT ELM BURF AN 2% Rnl {5 FEAN N R D7 T 52, B A A AR (15 BT
&) AGHAARCRIET SR BRI F A 9 25 B ) &, IR el B A A 28 AR AR 45 F & o
RN G A AT N S

3. MRS/

e 3t [ JEURTAT BEAS 240 I T R RE RS AR A OG22 STk, A2 S BB T FUAE A |, DL ELM BREARDNBEARAE
28, AR AL B AR S O AR (15 B 0T ) AL 2 BR AR CRUB T AZ B A B IR (ED R S FE ) ok
B RERYAT AT ZAT NI ZESE . BT TR RS AME BAFIEX T RIT N> AT AR Z 5, Jf
Ha I RS A A S IR 551 65 7 7 RGN 7 2 R AT 22 A B AR AR

31 FRRE

BEME, REEARGIROHIEE I U AT, R T3R0S AT & it 25 24 He
5 B SRR AR, BRI 0GR Pk e R . IR TERE L . HERRST & 0 3 WL
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[6]. ¥ ELM, {5 2 PSR FEMEICE B E B EER R —, 25 BRICE B2 B K5 B E
I 2 A AT RGN S B A AT A5 B BT R AR A5 2 B RN A B T3 P A KT
Shin [71EE STUERTFE, UEW] T BT 45 B A A EE B AR A5 S 3 A S RO 7 AT R
SEEFS S [8] A DU B A IS RN 2 M6 B At S A v fi A5 S AL R USSR, IR A NS BSTE HI { BE
fEERANA LRI . ECRA[9]5E THURER S, 70 #r 7 RRAS B AT 15 B R 35 RE AT N RIS
UPESY: PR A N A&

HIA SoRIETFIEEEAILE, A AN e (i RS B 70 55 R ) R M B K

H1B 5{5 S BEALL, A REEIMEX A B0 2 R B K.

3.2. RFEAIEE

KIFATE B2 815 BEBCE MR AHRE RS . A e T AE SR B AIEE G E
BALEH WS TEREE, S5EENFLGATFELK[5]. ELM FRH, SRIER (S B Xz B B
72 AR A 1) 5 — A B DR 2R A v SRR P A I D e IR SE Y, B 45 BAL FR[10]. TE4L
ACHEAR A, U PR AN IS B A S M L KRR, AR T A v X e B A AT AE 1[5],
X5 EE VO AR AT 8 B 5 S (R0 S A AR 7 AR AR AL . BER IR AR I, SRR WIS B
SHE B BT NCRANAN 3 ) A B & IE LM . B0, Nekmat Z5[101/HF 78 R BUEAE S A, SRYE AT
{BEEX H P2 518 B N SR ARG 3l CRAY 5 73 52) A 6 BRI IE 17 520

H2A 5RIERTE FEARLL, P IBEINMEN RGIAT R m 58 K.

H2B 515 R JEALL, AR EXT R8T A IR B K

3.3. AERAMNE

AHEFURIL, FRAT S R RME B I A R H R 55 S AR (1] RSB T, fE1E
ANBREEIZR P 2 5 9 2% 1 WA T8 A 25 DR i [12]. {5 8 T R A DIRENH B . WA BURIME.
ZHENGME S b RS E IE PR A S TR AR LT A il s BE AR 2 5 18] F RS Al
B 7 T A A e R el RS T P AN RV T A 2 22 e, ARl O T P 8 10 AR R Rl R v
T AV 5% R P A P R IR [14] o 15 I S AR A BRIR M 1 [ 2 MEL g 2 8 B A% 1 R

3.4. BEAERAY

G L, 4R DO AR RS AT 5 i B A (A R A B0 L A . 2R Py SR A B i)
VAT o #5076 Frie IR B (S BT BT H 7 S i@ e, A P RENAT N R AR R 15 21—
SEFETT Shen [15]x 22 A BEARYEIE 7T BHE BE(5 2 KR ONAT AT AL, A BURGA PP RE etk 2 AE A B
FRRYN . 16145 R B A S o Bkl b, ORI TR IR R G X S R B
IS RAE ] . BRI 1 S B SRS AT O, BT 6 A PRI R R R v I 2 7
ARG R, RBEIE BTN L.

H3 520 ZAT AR, BRI FVEXS RENAT NI IETR .

LR PR, ASSCHIEE 1A A PEAR ] P RS S RN AN 2 AT N E SRR, Wl 1 PR

4, fFIEit
41 ERFXR

AHIF TR FH R R AR 5 1) 252 A 77 V25 (scenario-based survey) it 45 B SR As IR H AR 7Y 54835 . fE AR
WEFeH, 1% 5 (scenario)Fa M2 40U FH P FEGUE A A5 BRUSORT Bl S i RR A B0t o AWFFCR FZ A & 7
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%, FERPFONMAEEERT AR, IRMESRE ARG S RN, A CE R OGEH T XHE B
WA o AN, RS 5t R A& W7 ik —J7 1 A) DLE R AR B R R IR M S R Bk, A
R i TSR B P SR (18], 55— T T AT R4 A A0 GO 17 5 B ) S B B AN AT D i I [19]
CTHREL” RITRZYGMHIEST @ RME AT, %76 HE RS E R TR, HXEE
TR S E I E R 2 HUE R E R S HAM R T AR . AR T I TR E A RS “T
LA 12022 4 5 & 8 ARAIESEM: T, Wit 7 & H AR KB RSt 2 frox), Hing
BRI “AESRENL”  DhEeAr A2 7 B IR i i 2R M s S H0h 159,

Uk 3722
FRIFE W] 15 B (SC)

AT A(SB)
B F i (PU)

A BRAME(CO) Bscoan
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I:P ﬂz% % B CC—AB
& BFREJQ)
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Figure 1. Conceptual model of differences in health information adoption and sharing behavior of social media users
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Figure 2. Examples of articles pushed by “Dr. Ding Xiang” WeChat public platform
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1) 25 100 B B B T2 T B R R e i SCHRIIE TE ) 70 BT ZE R CR A 6 s HL S p B3R, DA PR IX 4%
TRPRBIA R, AR BT (B IAE 28 Ak 5 ORI AU 54T g - 25 Wixom Al Todd [6] ¢ Setia 5£[20]
FIBT T, AT 3 A AL i A 06 RN B 15 BSUE, BRI “ O 1 — A e AR
HIER” o UM T HRR AR AN AR AR RIS R 5 2% Wu Al Shaffer [21](108F 7T, A 4 4
RV B2 A A A B RN B FRR YT AT E L, BETHREIBUn 15 B 5 %M 1 B AR 0 A 2 1 8 T AR
FEGRA? (— s A TREARR THR)”  “RIEAS 2 KAEE Lzl 7 AOfE & 2 I 5 m AU & 2 (— mBA
ARE)” SRR T R AT ERE W? (— A RATEARRAE)” & 2% Metzger E[22] ()
WEFT, A 3 AR B R 2o GBI B S B N A AR E, R R
TRIMUAGHMELERER” YOI T RERNAZE” 55 2% Davis [23]HIHF T, fE
FI 6 AR AR R 2 SN RS S A AR I, R RS bl 1 Re B IR P
ARG« iz T REH B IR ARFFERR "« G T REIR M A SR AIRIIRCR” 455 2% Paige
SE[241HBT T, AEH] 8 AN A AR RN RS SRR . 255 Jin A Yin SE[25] (T, A
3 R TUIN R A R RANAT N A, ik T B KRR B R R A R (- R A
TEFR)” « “BSEZ KRR LA A TR (— A RS/ e AE) 7 S, A 3 AN
WEYHEN R ZER, Bk 7 “ERAN T SEENMEN AR T« “AaitathTE
P P R S5, S RSB I & 7 AN ER, I8 30 M. IR IR R IEVE I
Bt % 1o

4.2. BIRRESHIESIT

4.2.1. BIRKIR

AT TR L s A AT B gk, R S ST B, RS QQ. AR
KATAE, POREFELRHS WG AHE bS5 “THFEL” KA R RE S RRIE 2%
TG, AREENERNEIT ). EIESURIGAT, & 30 44 KX A RAT e, IR R
BRI SBIERE. BIEMER T HS S, JFHEWRERE TG0 RN . Zheek R &R
AR REENL 0 BE RIS R T Fets b o AL P i A, IR 555 M L E A IP (. [FIRT,
“2+2=2", MMFGFFI@E[26]5]F 2 r A NEIHE NES, B& R 553 tr A&k tE, &AM
TP A N TRIEE, BARFEARF LI 1 R .

Table 1. Descriptive statistics results of the sample

F 1 BAANOGFHE

izt N 7 Eb/% Ei=En N i Eb/%
5 294 53.16 SMNHAUT 6 1.08
45
5y 259 46.84 3MH~61MH 17 3.07
<20 121 21.88 A 6 NA~124H 36 6.51
21~30 111 20.07 1§~24F 105 18.99
SEHS 31~40 122 22.06 2EM B 389 70.34
41~50 92 16.64
A5 F Al %
>50 107 19.35 1R 53 9.58
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Ik 119 21.52 —H—x 55 9.95
B 175 31.65 1 i A —JA—W 55 9.95

25
?ZF? KEAR 203 36.71 —R—W 57 10.31

TR
R i 28 5.06 —RLZIK 333 60.22

A A 28 5.06

4.2.2. ARG S

H7 1 A P REAR G T HRHE

PERITT I, fEA 8251045 WA 553 M FE AR s 1, o I b 53.16%, Zot i 46.84%, 5Ltk
LB 2 BEA K

423. REESMESH

15 B S 1 1) A 0 e 2 SR R R — B0, AT o R B I Y O R I S S, —
MEIEDL T, 24 Cronbach’s Alpha {H KT 0.7 B, Ui BH A3 — B s, 4515 BE3 4T #7 Cronbach’s Alpha
EAE 0.6 £ 0.7 [0, MBWATLAMER . ABFFCFI A SPSS22.0 X &R AT AT, FLEERN
Cronbach’s Alpha & L4 3, 4 — /Ml EAF &) Cronbach’s Alpha ¥J7E 0.7 LI E, FRWliZ b Eimid 755
Ko, BHA RS, AR ST N — 2D U .

giit2# BT KMO ERIBUETEE Y 0 At 1 22 Ja], Kaiser Ay KMO L 2T 1, 15t W28 &2 18] i AH
MR, JFA AR B OE A IR T T R, B KMO BT 0, IR RAS BHORE & MUH 700
FRAE KMO B W78 5 v 3EAT B 72 B R FE k. 2 i :

Table 2. The range of KMO values of variables for factor analysis

F* 2. BEAMETFIHH KMO ESEEfRE

KMO fE 7 AR R o BT AR
>0.9 AR oy T8 A R T 4
0.8~0.9 AR B A R T 4 A
0.7~0.8 AR B v A R T 43 A
0.6~0.7 AR B AT AR T 20 A
0.5~0.6 A A KIE G A T2 B
<05 AR T R 4 BT 1 e MR

a4t Bartlett BRYERTI I 2 E M2/ T 0.05, HRHBEESME ToHr. BIELERER, KMO
790.980, Bartlett BRIEAS I A 2 244 )y 0.000 < 0.05, 6 B 1% 1) 35 K i S R 120 #r

AHFFERIH AMOS24.0 AFBHT IR K7 8T (CFA), XTI E S &R G ARREWIE 7 AMAF,
PLE 30 AN AT BUEATIAEPE R T 0T 08T A 4 W%, 3k 7 ANEFXER CREIRT 0.7, Hhas R E
7, FJ7 B L 4df = 1.544 < 3, RMSEA = 0.031 < 0.10, RMR = 0.018 < 0.05, CFl =0.975, NLI = 0.932,
NNFI = 0.972, ¥KF 0.9, B WA S4B PR EL R RAXHEI KT 0.6 HE2IH B3, s
BEBUIFRNEXRR, BEREEMUBRIA RIS RIZK 3.
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Table 3. Summary of reliability and validity of the scale
%3 BEREEMYEREERLER

WA T & T (5 AR ) PRAEFAT R EL Cronbach o %%

sc1 0.638

SRV A 52 oot 0.746
sc3 0.636
Sc4 0.658
cc1 0.759

P B ce2 0.71 0.774
cc3 0.716
PU1 0.662
PU2 0.683
PU3 0.631

RN FH 0.818
PU4 0.635
PU5 0.639
PU6 0.672
1Q1 0.683

FERE 1Q2 0.687 0.714
1Q3 0.651
AB1 0.707

P AB2 0.692 0.716
AB3 0.628
SB1 0.68

=S SB2 0.657 0.708
SB3 0.67
EL1 0.632
EL2 0.67
EL3 0.659
EL4 0.673

R TR B R TR 0.868
EL5 0.691
EL6 0.644
EL7 0.685
EL8 0.716

5. SCIEMAREER
5.1. LEHEREB D
SR SmartPLS 2.0 FAEAT T 7R B A AT I, KR B RN L B ) 3 s
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Table 4. Summary table of model regression coefficients

7= 4. BEIEARBEC ARG
X — Y EFRiEAb %1% R AL t p AR AT 2R AL
SC — AB 0.114 2.275 0.023 0.101
cC — AB 0.329 7.436 0.000 0.325
PU — AB 0.491 8.997 0.000 0.423
IQ — AB 0.029 0.653 0.514 0.028
SC — SB 0.161 3.284 0.001 0.150
cC — SB 0.283 6.55 0.000 0.294
PU — SB 0.360 6.748 0.000 0.326
1Q - SB 0.107 2.435 0.015 0.107

H: SRR R,

5.2. BERELB DR

AR H Cohen Z5[27] (B84 LA 220 Li S5 [28] 7 7] — [ A8 5 0f A (7] R A% 5 5 ) 22 s RS 1) 43 A
THERAGIARBL, L FREF TS e AR R R R (R 4), RN — R RS THE,
HIaNAB. 3 — AL & SB (R SB-AAB) IR 2 NAB, SR G R IR IR H AL E 4R BRI %A &, B SB-AB.
R B AR A R B L BB KT IR BACRXS SB 5 AB ARSI Z 7 i K/ BB 1 . 45 2R
RHIHA 5), i FAE 2 ME BT 7 RGAT VR R L7 5 [ I/, (BRI 2 R e gt it
BB RS S MR RS BN L SR 9IAT 9 R R RS W LE 2> SR RS2, (H R 22 S A
GHE X EARE; @R S AR R EXT SR AAT N F BE B E R  BR R, (E
ZERAEG R S EANRZE ERAE S AR RN A IV P SR NAT D R R e e 2y SRR B R, JF
HUZEREG R ERE, FHRBE HA 5256,

SUE> 375
FRIE T35 B (SC)

BAA A ikPu)

Il

WA BAIHE(CC)

0.150**

HR AR #1%
fE EREJQ)

I

0.326**
0.294**

Figure 3. SEM research results of the research model
[E 3. BHAERREEIE

47 8(SB)

X947 HN(AB)
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Table 5. Differential effects of different independent variables on the same dependent variable
F# 5 TRIBZEXNERIETANEMER

HAR R et 25 p i
IQ Bio-aVS. fig_ss = 0.028VS. 0.107" 0.079 n.s.
SC BscapVS.Bscsp = 0.1017 VS, 0.150™ 0.339 n.s.
cc BecoasVS. Becoss = 0.3257VS. 0.294™ 0.298 n.s.
PU Bruoas VS. fouss = 04237 VS, 0.326™ 0.015" Bouosas > Pouss

H: Bxoy TR X B Y MR R AL E AR AR R AL, (BTS¢ 8 DA 22 5 500 75 B A B bR L B A2
2%, t1H(p<0.05 “p<0.01, "p<0.001), ns.: NEH.

R BT AN [ B AR B R — B AT AR M s 2 R, ARSCHET T 3 )5 4 B (post-hoc analysis) .
HARKH Cohen Z5[27]F) 42 EL B 76 AN Li Z5[28] B SRR ERE P . sl A, 5Lt DU D0 %
BrERNDEN

t=

)

1-Ry (sdy , sdf sd? (i
n—k—l(sdfxr T2’ _stixsdemJ
Horh BN B R AR sdi VR BRI MR BUERE MR R O BT, RE M
SRRy KIRTRE T 22, n AFEARE, k IFTHE BSR4
SRR 6), T P RHE FRAE B HRGNAT N R, B EE FH M 52 oK TR P S FE 1 8
WA AT E R s K T8 B E R s, DL Eggmass) B, BbRd H2A H2B s xF 1 F P o fi
FRAG B B, A B A A A P B M 3 K TR IR TS BE R se e, FE H A S B fE A0
BENAE FPER R a3 K 5 B s py sz, DL Esgmmds) B, R HIA. H1B Bz,

Table 6. Differential effects of different independent variables on the same dependent variable
% 6. TRIBZEXNERIETANTMER

(KA HAS & i HAE j t 4t

sC cC -3.088™" Psc—as < Pccoas
sC PU -4.810™" Bscas < Pru-as
SC 1Q 1.207 n.s.

AB -
cc PU -2.191 Pecoas < Prusas
cc IQ 4533 Bec—as>Pig-as
PU 1Q 6.246"" Pru—as>Pio—an
sC cC -1.790" Bsc—as < Pocoas
SC PU -2.594™" Bsc—as < Bru—as
SC [0) 0.783 n.s.

SB
CcC PU -1.064 n.s.
cc IQ 27177 Becas < Pro-an
PU 1Q 3.494™ Bru—as > Big—as
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BEAk, 2 BN NRFAE T 5 1 A B WA — B A B, D9 BBt FE AOAT D i e i 14 B 4 i AR [29]
ELM RN 2 A0S BRI RE B mit, HOoHE BIR AN AL B v AR L T RE AR
T SEA 17 A AR L B AR AE BEAE R, T BE DA A 7 U BAAM BT A2 9 [3] o P B0 PR R AR L 3 TR B2
— R EER AR R, EAER TR EAL BRI A LA R AE U, AT A R R SR Y
PRI, F PR B R R RE M TR BT SRIEFIE R AR IS LSRRG I R4
AT NEIAR G SR A RENR I SRR P EEAT 20 A8 B R A G AL A B A
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