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Abstract

With the deepening of opening up to the outside world, more and more foreign-invested enter-
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prises are entering the Chinese market. When these enterprises enjoy national treatment and
preferential policies in China, they are also paying more and more attention to fulfilling their cor-
porate social responsibility, thereby enhancing their brand reputation. Unilever, as one of the
world’s largest consumer goods companies, has released sustainable action plans globally since
2010. This article is based on the context of a low-carbon economy, and studies the impact of Un-
ilever’s corporate social responsibility on sustainable development from two aspects: the compo-
nents of corporate social responsibility and the elements of sustainable development. It also ana-
lyzes and explores how to better achieve sustainable development, and proposes corresponding
suggestions to provide reference opinions for foreign-funded enterprises to cater to the low-carbon
economy and sustainable development. Research has found that Unilever actively fulfills its social
responsibility, achieves sustainable development, reduces adverse impacts on the environment,
and ultimately achieves a win-win situation for society, consumers, and the brand.
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Figure 1. Unilever’s revenue in the past five years
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Figure 2. Unilever’s market share by sales region in 2022
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