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Abstract

Red tourism is a form of tourism that has flourished in recent years. In the red tourism group, with

» o«

the continuous emergence of “post-90s” and “post-00s”, “post-90s” and “post-00s” have gradually
become an emerging force in “red tourism”, and have shown a trend of “younger”. Based on this,
this paper constructs a post-90s perceived value model in Guizhou province from the perspective
of tourists’ perceived value. Data are obtained through questionnaire survey, and factor analysis is
used to fit the questionnaire data, so as to obtain the degree of post-90s’ perceived value of red
tourism in Guizhou Province. On this basis, the path relationship between perceived value and re-
visiting intention is further explored. The results show that: 1) the impact of perceived value on
revisiting intention is quantified, and the dimensions of perceived value have differentiated ef-
fects on revisiting intention; 2) From the factor load of observed variables, quality value is the key
factor that makes tourists satisfied with the experience and willing to visit again; 3) Due to the
differences in all aspects of the post-90s and post-00s, there are significant differences in their
evaluation of the perceived value dimension; 4) Price value has the least degree of red tourism
perception of post-90s and post-00s tourists in Guizhou Province. Based on the research conclu-
sions, corresponding suggestions are put forward.
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WU, SREIME TR R — NS R . B 20 AT 80 AR AR, [ AL I aA K
S BRSNS AR ITEAR S WT 78 2 F 1], Zeithaml (1988)iAJy, il & AN 2 “ T B AL PS5 2k 1
JEANEEAL b, X SO SRR 7 [2]. BEEE BN E T T IARWTERON, 2B AT T IR SR
HIREAE[3]. Duman (2005) 58 7t R B, i 2 I A B2 Ui s 7E R Ui i A FR ol BN B I TR R 28 S
3 B i AR B AT EL A SR 1R B 45 TR [4] . 3842 15 (2018) & A A iy 2 IBCRIA B 2% 7 725 6 ¥ 9% 140 77 i 2 R
S5 T BB RIT[S] o 2425738 A 10 Mt i S R A (B S A T IF TR, SORE FAE N AH OGA8 = AN 31 e s JE 0 9 24 v,
A FE s 5 R B R B 37 R SR PR 9 SR AR AR [6] [7], W™ B % R I R 9 PN 25 2 24 TRV IE 70 I — KA
TEAH DG AR 72, 17 (2008):Ks 2 i = B e Sl 25 20 i H 1 2 e dite vt 20 J5 A8 TR 25 1% H 1 i it
VEE[8]. BRI (2010) N HiE R IR R A I — R R W R, R 2k H T — kS kS
M, AR R S W W 0 E R R [9] o TIAE I Ab, FB 423 xR M ME S 4T T St E . Baker
(2000) %5 1Ay B i i R i Ui % B IR Ui H Ak AT i v 2 (1 AT REE[10] . Cole (2004) %54 Iif 2% Bl &
JEIN IR R K47, R R O itediE B AT I 14T N [11]
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WA X S NTHREEE . AP B EEE . AR ER AR E 55 AN THI[15]; Sweeney and
Soutar (2001)% \ilid 73 B i Foxt R Hr S & tH PERVAL 832, BEAMNME R 73 NN E, MR E.
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Figure 1. Construction of perceived value model
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AWFFLATIMIA 90 J v 00 JEiRilF & AW Xt R, USRI E I ANERE . 0 RilF iASPE R 90 J5
00 J& FRIIRIETH DS O DI KT, A5 S T AR 38 50 T IR B ROBT FE R, TR BT N ORI F2 STk, B
TS ARSI FEA EART KRG, R m i - 5 o Hriond B S Ss g ATl & . HE S b =4l
B —RIERZERGER, G, AL HERE, Bk, BuRms. JIAE: B0
KT B A E RO &, R B R R EOR Y [ AP 5E# Sweeney A1 Soutar BT 7T TR HI A
PERVAL &L BT, SIRIARMEN S, RBHENE. ZEME. IRNE. SEE. it
MEAETANYESE, 720 BE T 33 AN, SRR 5 R RrRRBEATIT 2, EN 5 B 0 A5,
B RO RS R B R D HEAT IR T

ARICRTH A 300 47, [ 230 By, BRETXIIEE, it 227 (A MAGRE RS, FE ECR
AN TT%, FHRN 98.6%.

4. SEUES T
(—) HRELG 4T
MBI R R R, H RN B 4 e AR R LR — s, L 1.

Table 1. Demographic data of red tourism in Guizhou province
= 1 EMALEREADZTESER

Ei=2an febra FEARZ (1) 43 (%)
5 97 42.73%
el
i@ 130 57.27%
1990~1999 4F 159 70.04%
HAEFEAR
2000~2009 4 68 29.96%
N 10 4.41%
] 5 2.20%
B i 21 9.25%
ZHERE )
KA B AR AR 2 B 40 17.62%
REAF 142 62.56%
fifit & LA - 9 3.96%
=21 12 5.29%
BUR B RIA S R 15 6.61%
%0 101 44.49%
JiAN |4 A 12 5.29%
PN 22 9.69%
TN/ T 34 14.98%
Y YN 0 0%
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EREEEANE S 12 5.29%
MEGEH 9 3.96%

RE 0 0%
FoAth 10 4.41%
5 A 50 22.03%
BUA TSR A H A 96 42.29%
FEAX 81 35.68%
F—Ik 109 48.02%
FR 60 26.43%

il

HZIR 31 13.66%
/N 27 11.89%

1) M LRI 15 LR MR E 55 L A B LT, 53 4 i 42.7% . 52.3%,
AN T B, HZEAK,

2) MHAEARS T, Forh 1990~1999 4 HH A IR I & A i b 70%, 2000~2009 4F Hi A= il Jie & 4 o
Eb 30%, WiMHSZ Vi AR EEE R T B XM 40 B X I S A BEAE RS E 0L 90, 00
JENFE, 90 Ja. 00 JaiB it AL B ikFE Y 1%, AL iR AR R A AR A 2

3) WNZHBEREMNT, ARZETIABEG AR T 62.6%, KERE L 17.7%, /. WLk
Bl A2 05 o /DR 4% o AR EE ST LUR H, WA 132 208 R IR, ¥ LUK AR R o &,
CIFSIEAREN SO =P 2SR LR AR

4) NBNAER, SARREZ . EAGIRIERART, FAR S T4 ERIENILA IS, S
N 44.49%, ik, JE TN G T, HHIRiER T 14.98%. &5, EA. BURAFZARKZ, 5
FEAK N 9.69%. 6.61%, X ULBHIELL R IAH, 90 J5. 00 JG thiiE 23— & 14t BB RHIE .

5) MBUATHZ T, 90 5. 00 5 TILEF I iy 96 N, 5 42.3%, 50t 50 N, 5 22%, #f
e 81 N, 1 35.7%, XM M, 90 J5. 00 SN [E K5 A, Sy G A [ L R E 3
PEENFERAEREN, BERENEZEZ O,

6) MHUAKE, 1501~3000 JLHIZ Vi i 28.2%, 800~1500 JLHIZ Vi i 23.3%, X 1 L4
T 90 JE. 00 JR4L i iz 4e k2 4.

7) DAL EGRIEETINE, 1 IR, b 48%: HIRJZ 2 ki, Atk 26.4%:; A 3 RELER, i
11.9%. ]I, LA mRRE AR A TR E I “ sk 2 ” 1R,

() BFaHr

1) BAFoirEE R

o, EREUAZRE, DL0.4 Ak, KT 0.4 MR R, JREXANER B, SR 5 ANAERE T
K%, fa, B 28 MRFRARMEAMEER, SRARN 28 MARBITHEE . BEHLT, &
MR SEPEEL T Alpha (a &%), ARRIAGRIEE T E2ZRA a FERE0E. W& 2 /LA H, Alpha
REZ 0950, KT 09, XEREX —RIIFEARRGEZMREN. £ KMO KI{EZ 0.920, Elk 0.5 %
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K, Eil T IRF TR ESR, I HEEE T T Bartlett BRIZEE 56 (p < 0.05), 1X i BB 70 Bk & i
AT R T BT

Table 2. Sample reliability and validity test
=2 HAEESHEKRE

KMO Fil A5 IR K 5 ARG
KMO HUREIE ) 1 sk 0.920 i, [ LR (Alpha) 0.950
EURR R R T A 0 T 5100.098 L 28
H H 378
BEM 0.000

2) ARTHRE

TEREFIRBCIFEF, IR R T 1 RSk E AR 7M. W3R 3 mTUUE |, FHEERT
1 AT ANECE 6 A RPN PRSP E, X —k—3EH T 5 MAT, X 5 ATl
JG I ZE AR 70N 27.524%, 13.664%, 12.097%, 10.282%, 7.774%, Jitk: J5 BAN T ZE MR 2N 71.342%,
X UL A R F AR LA B, B B A RO L s B A, B T — e I 7 S

Table 3. Factor extraction and factor rotation results (explain total variance)
= 3. EFREMEFREARMRESE)

TR
Y BT A HERE BT A

% s NS N N\

e DR wmow st PR mbee omir JE 0 maw AT
1 12.188 43.528 43.528 12.188 43.528 43.528 7.707 27.524 27.524 0.771
2 3.068 10.955 54.483 3.068 10.955 54.483 3.826 13.664 41.188 0.660
3 1.969 7.032 61.515 1.969 7.032 61.515 3.387 12.097 53.286 0.642
4 1.542 5.507 67.023 1.542 5.507 67.023 2.879 10.282 63.568 0.677
5 1.209 4.319 71.342 1.209 4.319 71.342 2.177 7.774 71.342 0.683
6 1.023 3.654 74.995 0.808
7 0.674 2.408 77.403 0.758
8 0.639 2.281 79.684 0.715
9 0.522 1.864 81.549 0.598
10 0.497 1.776 83.324 0.730
11 0.472 1.685 85.009 0.791
12 0.437 1.559 86.568 0.642
13 0.394 1.407 87.975 0.704
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14 0.382 1.364 89.34 0.680
15 0.357 1.274 90.614 0.607
16 0.309 1.103 91.717 0.644
17 0.294 1.048 92.765 0.804
18 0.27 0.965 93.73 0.700
19 0.261 0.934 94.664 0.816
20 0.234 0.834 95.498 0.820
21 0.22 0.784 96.281 0.758
22 0.206 0.734 97.015 0.779
23 0.178 0.637 97.653 0.669
24 0.161 0.574 98.227 0.768
25 0.146 0.52 98.747 0.704
26 0.131 0.468 99.215 0.634
27 0.127 0.452 99.668 0.709
28 0.093 0.332 100 0.704

FWOTE: ER TS,

N TR DA NI 770 5 L FE AR R J, 75 B0 7 e AT O ZE oK e . Il A A
SR TS R BTN ER IS BAKR T a4, DB AE TR S IEE . B iar 4
R APR:

Table 4. The component matrix after rotation

= 4. EEEIERIR T RERE

A% 5 I SRR
D%
2K
1 2 3 4 5
X1 i, RN . 0.826
B, R AR A 0.713
gk . e B
F';“ X3 I, TR ER T L 0.725
X4 AR E IR B Z 25 X R - 0.717
X5 P WALk H b2 3o ket R _E B 0.705
X6 Wi kU, IR A S TIRAN T . 0.773
Fﬂ; X7 IR U, TR T i AR 0.740
X8 Wi IX kM, IR T AR T A R A . 0.725
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X9 FX TR AP A B . 0.664
F4 s X10 5t DX P e 40 2 ik O iR A £ L 0.801
Ky XL 570X P £ PO 8 5 A A R 0.848
X12 FEf b RErh, JRAE S IR (B RORS 771k FRBE S R AEAF I 0.682
X13 5t X A J7 S5 iR SFUARAE AL PR AS 2 Se 4 1) - 0.744
X14 SXCBIEORFF 1 Rt 0.738
X15 55X (R PRI OR Y BE A Al 0.690
X16 53 TACEACK v FE BV 0.720
X7 FX (¥ 75 T b T A0 A 35 B ) o 0.861
P X18 7ERB AT, 5K R TR AR . 0.772
X19 FtIX N & FFEAI B (I DA ] R EIX)EH H S T34k, 0.866
X20 HIX A FEIRIR bREEEE, R, 0.864
X21 SeIX UL A TR, AR R & R AT K . 0.809
X22 SRR (E N P BRI NS IREL BIE R, 0.836
X23 5 X (175 12 B[R] e 3 5 SR A2 (R 0.744
X24 SRS REIR T, F7 LSO EIR & 0.835
X25 5 X Ak PR AR AT I R R o 0.763
P2t X26 5B HF AT A A3 31 T MR 0.712
X27 JXF H A SCAG R 0.763
X28 SN NVRI H A0 A oA % B 5 di U IS o 0.772

RATA, P 5EI R E R, He X13~X23 1 7258 —NHE 7 B R ar, SE T FL A
DABREIX LA A, eAT) 2 sk 1 s S 7 TR B 4E RS X24~X28 fEIN 1 F2 EHEm MEM, &
TR Z B TN A 7 T AN 4R s X1~X5 7ER 7 F3 AR Mk, A3 8 s e T 1% 87 T A
EYERE; X9~X12 fEKF F4 ERBGEMEAST, SN ERE T BE M E4ERE; X6~X8 fEK T F5
FAREBEMEA, S 3B R T SO T FAME4ERE

3) HHEAFH/ES

N T TEERR I S B BTN 90 JE . 00 JiE 0 LD iR S AME L R AT, B R TS5y, T

R REEE 5 B : I IS N 1590 RiE 0 B+ F1 = -0.009*X1 — 0.050*X2 — 0.027*X3 -
0.001*X4 — 0.051*X5 — 0.050*X6 — 0.053*X7 — 0.084*X8 — 0.022*X9 — 0.032*X10 — 0.012*X11 —
0.045*X12 + 0.115*X13 + 0.101*X14 = 0.104*X15 + 0.117*X16 + 0.148*X17 + 0.123*X18 + 0.162*X19 +
0.162*X20 + 0.133*X21 + 0.148*X22 + 0.110*X23 — 0.048*X24 — 0.025*X25 — 0.018*X26 — 0.061*X27 —
0.057*X28, [FFAI{F F2. F3. F4. F5 MIRIAN, HHATHEH &ANFE 715 . 4588 MERT Fl
=0.778, XA T F2=0.703, 1HE&HE T F3=0.735, & T F4=0.746, HE KX ¥ F5=0.517. £X4

AECHE B0 A O (27.524% K F154) F1 + 13.664*[K T34 F2 + 12.097*[X T34 F3 + 10.282*[X T3
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=K

Iy F4 + 7.774* A 7495 F5)/71.342, &% N: F=0.386* 1137 F1 + 0.192*K 715> F2 + 0.170*[X 1-4%
43 F3 + 0.144*[X - T154) F4 + 0.109*[X 154> F5 = 0.742.

Table 5. Component score coefficient matrix

"5 MOENREAERE

J 5553 B R
e il
1 2 3 4 5
X1 A SR, BRI . -0.009 -0.020 0.362 -0.131 —0.106
X2 @i, AR A REIIA . -0.050 -0.121 0271 0.058  0.019
X3 @i, TR SZ B A | 1 Hb 7 S Ak -0.027 -0.026 0.287 -0.014 —0.092
X4 AR E R BN % = X AR -0.001 -0.014 0.287 —0.095 —0.060
X5 I Y%A T H b gh B k0 R R -0.051 0.001 0259 -0.074 0.050
X6 BT IR, IR A S TIRAN T . -0.050 -0.033 -0.065 -0.042 0.482
X7 I e b, AR T I s st i -0.053 -0.018 -0.083 -0.014  0.460
X8 i IX RN, IR T T M R AT -0.084 -0.048 0.021 -0.032 0.450
X9 B X TN R AFEIL, -0.022 0.018 -0.027 0277 -0.078
X10 5eIX A IR EC 2 il A A% A R -0.032 -0.052 -0.099 0.372  0.029
X115 X B ORI N R R 5 L o -0.012 -0.077 -0.077 0.400 —0.046
X12 eI FE . FRAE TR (B TR AUKS 77 1k 3R R AE AR -0.045 0.027 -0.039 0283 —0.023
X13 52X A J7 52 s SUARAE AL PR AS 2 S8 4 19 0.115 0.050 0.008 —0.074 —0.068
X14 5 X BhE R 7 SE . 0.101 -0.015 -0.036 -0.017 0.051
X15 5% X 1) S AT PR A AR B 4 AT L 0.104 —0.066 0.025 0.025 —0.017
X16 53 TACE AR i - 5 v 0117 -0.024 0.024 0.017 —0.089
X17 5K 77 A AR 1R 2 T AR Y . 0.148 —0.054 —0.048 —0.007 —0.003
X18 FEFIEBIMAERT, 5 X 57 TR S 3R 1o 0.123 -0.056 -0.057 0.055  0.003
X19 5 [X & R EEA Ot (n AR sk B X)) B2 T34k, 0162  -0.013  0.025 -0.072 -0.118
X20 B IX N &EARIR. riEEH, FRoR . 0.162 0.004 0.018 -0.073 -0.131
X21 X RN BETER, Reil 2R RAFE K. 0.133  0.032 0062 —0.031 —0.046
X22 AR HE (BN BT BRIR NS R ImEM . 0.148 -0.086 -0.004 0.025 —0.046
X23 5 [X [H17E 18 B 1) %o Ui 25 R Uk A2 8 11 0.110 —0.047 -0.053 0.039  0.030
X24 S5 X SAREE IR T, I s SAG EIR & e -0.048 0305 -0.038 -0.032 —0.069
X25 5 X 34k PR AR I B R R o -0.025 0265 —0.024 -0.053 —0.047
X26 FtIX i L SO 51 32 T . -0.018 0.244 -0.045 -0.052 -0.014
X27 FXT g AR R -0.061 0260 -0.058 0.013  0.014
X28 TN R H AR A A 52 B i SO -0.057 0267 -0.037 -0.005 -0.018
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4) e EEMEF

ZIR R R AG 20 AE R, AR % 32 87 T B 5 VP S bR 7 7 R 8 THE AR T RO,
I ASE O HER, xR bR X O ELAE L RIS AT HE Y . 38 6 S T RS IEAE IR BON IR A FiE B
A T X T R 4 2 AL TR

Table 6. Index importance ranking

6. EMEEMHF

A7 BRI LD GEfRaRE BE 7
X1 7 St AR, ARt . 0.0112 323% 20

2@, IREEME S UIUITIIA . 0.0125 361% 11

F;@@ X3 i i, ARG B R R T 3. 0.0122 3.51% 14
X4 FRAR B XK B1Z 5 DR - 0.0124 359% 12

X5 i WAL i H rHhgs ot ko0 R R 0.0143 4.12% 6

X6 AL UG, AT A AT S TIRA T 0.0159 4.58% 3

F;%é X7 W IO, RGP s SRR 0.0160 4.62% 2
X8 AL IX N B, AR TR T KA . 0.0161 4.64% 1

X9 X1 EEAN & 2 S HI 0.0140 4.04% 8

F4 s X10 X P i e 40 2 i (O A A A 5 LA 0.0151 436% 5
T XLL 51X P £ ORHSE R 5 B I A S TR 0.0143 412% 7
X12 FEf b R, JRAE S IR (B FIORS 771k FRBEE R AHAF 1 0.0151 4.37% 4

X13 5 X A J7 5 S ORAE AYESR (RPIRAS 2 S84 11 - 0.0103 298% 24

2§§ X14 SXCEIEORFF T Rt 0.0116 3.34% 17
X15 5 IX A A il PRI DRyt 4 Nl 0.0112 3.22% 21

X16 53 AU AC v FE B v 0.0110 317% 22

X7 FEIX B 77 T bR YR 17 A A 55 B 0.0100 290% 25

F;@% X18 FEFIEBIMAERT, 52X 57 TR A7 3R R o) /L 0.0113 3.25% 19
X19 X P& IR e (0 DA A ERAREIX)5EEH B 554, 0.0087 2.52% 27

X20 5eX N & ARl ARREEH, TR . 0.0087 251% 28

X21 SRRV N A TVER, Relbh iR R AN 7K 0.0099 2.85% 26

X22 FIXCONRERBHACE N 2T RN IR L EIE M.  0.0105 3.03% 23

X23 5 X (1757 32 IR ) e 35 5 o 32 (R 1 0.0113 327% 18

X24 FIX ALRZRIR S, 7 S SN EAR o 0.0119 343% 15

X25 5t X Ak N IR AR BT R R R 0.0123 3.55% 13

F;§£ X26 SHIX il a5 3% T . 0.0118 341% 16
X27 Jx # i SCAG RO 0.0138 3.98% 9

X28 FE AR H A S A A 2 B ST I 2 . 0.0131 377% 10
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5) RRAMNME KLY EHE T
I RS THS, H T ATRAE

Table 7. Perceived value common factor and mean scale
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Figure 2. The proportion of tourists willing to visit again
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