Operations Research and Fuzziology 1528 582, 2024, 14(1), 212-219 Hans Xl
Published Online February 2024 in Hans. https://www.hanspub.org/journal/orf
https://doi.org/10.12677/0rf.2024.141020

KRR £ R0 E R Y SEEST 4T 7
X REIW

IO, IEE T X
LTS, L

Weks HEA: 20234F11H21H; FHEM: 20234F12411H; KA H: 20244F2H21H

R

TRILAE A =R E REFHRIS SR, EEFFRRTRIFEFEEEIEM. AT RIERETIRIE
WEIFHR R, ASCEET RET2000~20225 KIRIESTHEEE, 25 IRBETRIFEON . Befe B A ik
WAL BRASREABOVBRRERE, GRURITHEE. WEERASTIEEA. B2 EREA
£, EFRESER. BEXSFRXEENERERE, B uLikEIsa, SgsmEH%, &4
RIEFRATHEE. BEFERAGTIHEA .. EFFERERYIWRETRFEANEERER, RIiTH
HEAYWENRFABNEZERR, RITHBEEMESBEHERYMASRFABNEZFR. &
WSHEA PN EERMER, HXNEEEWERB O FRY, DURERBETRIERA, #5ERE
TARELEISE S /), T RZER BT AR R -

XK ia

RN, EERWMER, LoudkthbIEE, BPE A%, SFREN

Empirical Analysis and Strategic
Recommendations of Key Influencing
Factors of Tourism Revenue in Tianjin

Yan Wang, Zhimiao Sun, Wen He

School of Management, University at Shanghai of Science and Technology, Shanghai

Received: Nov. 21%, 2023; accepted: Dec. 11", 2023; published: Feb. 21%, 2024

Abstract

As the tertiary industry, the tourism sector serves as a strategic pillar in the national economy,
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playing a crucial role in economic development. To facilitate the better development of the tour-
ism industry in Tianjin, this paper gathers tourism statistical data from the years 2000 to 2022.
The interpreted variables include Tianjin’s tourism revenue, the number of domestic tourists re-
ceived, and the number of inbound tourists received. The explanatory variables selected are the
number of travel agencies, per-capita disposable income of urban residents, urban-rural income
disparity, the quantity of star-rated hotels, and the number of nationally classified scenic areas.
Utilizing a multiple linear regression model and employing a stepwise regression approach, this
study identifies that the number of travel agencies, per-capita disposable income of urban resi-
dents, and the quantity of star-rated hotels are the primary factors influencing Tianjin’s tourism
revenue. The number of travel agencies emerges as the key determinant affecting the volume of
domestic tourists, while both the number of travel agencies and the quantity of star-rated hotels
significantly impact the number of inbound tourists. Empirical analysis identifies the key influen-
cing factors, and corresponding strategic recommendations are proposed to enhance Tianjin’s
tourism revenue, bolster the competitiveness of its tourism industry, and consequently, promote
the overall economic development of Tianjin.
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Table 1. Selection table of variable indicators affecting total tourism revenue of Tianjin
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Table 3. Comparison of model measurement results (explained variable is Y, tourism revenue)
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Table 4. Comparison of model measurement results (explained variable is Y, the number of domestic tourists received)
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Table 5. Comparison of model measurement results (explained variable is Y sthe number of inbound tourists received)
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