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Abstract

A City to hold large-scale festival activities, especially high-level festival activities to promote ur-
ban development has been recognized more and more people, but also become a way to improve

EG|I M B, RER. FTEHESIR T RS T T ). 2% SIS, 2024, 14(2): 807-814.
DOI: 10.12677/0rf.2024.142181


https://www.hanspub.org/journal/orf
https://doi.org/10.12677/orf.2024.142181
https://doi.org/10.12677/orf.2024.142181
https://www.hanspub.org/

e, REK

the city’s visibility. Hosting large-scale festival activities can guide the host city to actively shape
its own image, increase the city’s attractiveness, display the city’s cultural spirit and enhance the
city’s image. Zheng Kai International Marathon is a window to showcase the image of the cities of
Zhengzhou and Kaifeng. In this paper, we use the method of literature review, Case Analysis and
questionnaire survey to study the impact of Zheng Kai International Marathon on City Visual Rec-
ognition System, city behavior recognition system and city idea recognition system, finding the de-
ficiency of Zheng Kai International Marathon in the promotion of city image, the paper studies the
strategies of Zheng Kai International Marathon Festival on the promotion of city image. For the
festival activities Zheng Kai International Marathon to enhance the city’s image of the promotion
strategy to provide reference and help.
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Table 1. The influence of Zhengkai International Marathon on improving the quality of citizens in Zhengzhou and Kaifeng
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Table 2. The influence of Zhengkai International Marathon on local residents’ pride and happiness
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Table 3. Overview of past Zheng Kai International Marathon
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Table 4. Channels to learn about Zhengkai International Marathon
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